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Dear ICT readers,

In the last few years, the expansion 
of digital business is very rapid. Plenty 
companies, apps, games and digital service 
have been introduced. One by one is 
disappearing but a few succeed in getting 
investment up to trillion Rupiah. The ones who 
have made it in the industry are lesser than 
those who had to leave the market as the 
booming of digital business was not catered 
by change in bank fundamentals, causing 
this business to become a bubble that easily 
breaks. We will review this topic as our Main 
Report for ICT Magazine No. 56-2017.

Still related to digital business, one of the 
biggest telecommunication in Indonesia was 
hacked, apart from information security, 
the culprit relayed about expensive internet 
rate in Indonesia, which you can read in our 
special report. It is impossible to aggressively 
talk about digital business when network 
infrastructure, particularly affordable tariff is 
still a hamper. We try to analyze data tariff 
issue from several points of view.

In this edition, we also present the latest 
review and information on Indonesian 
ICT. Indonesian Broadcasting Commission 
firmly bans television campaign outside 
schedule fixed by the Indonesian General 
Election Commission (KPU), information 
on 109 companies who did not pay 
Telecommunication Right Fee and received 
their first warnings. Also, information on 
interconnection tariff, that was failed to 
implement in 2016 and effort to target 
world market via online marketing, developed 
by Cooperatives and Small and Medium 
Enterprises Ministry.

Meanwhile, we are happy to inform that 
ICT Magazine will participate in CommunicAsia 
2017, held at Sands Expo and Convention 
Centre Singapore, from 23-25 May 2017. We 
will inform the latest Indonesian ICT update 
that can be a reference for academicians and 
business decisions, which is our hope for this 
bilingual Magazine. Visit us at booth 5K1-01 
to get further info on ICT Magazine. 

Happy reading and go forward ICT Indonesia.

• Editor
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Go-Jek application is getting 
more and more popular. The 
app has favorably captured both 
the users and investors. Go-Jek 

even received a huge investment of 
US$ 1.2 billion or around Rp. 16 trillion 
from a number of investors, led by 
China giant internet company Tencent. 
The deal was signed at the beginning 
of this month and has increased Go-
Jek value to around US$ 3 billion or Rp. 
40 trillion. Surely this was not the first 
investment. In August 2016, Go-Jek 
also received US$ 550 million dollar 
made Go-Jek value of US$ 1.3 billion. 

Not only Gojek, Tokopedia also 
succeeded in getting US$ 147 million 
investment, making e-commerce sector 
like a pretty girl among many suitors. 
MatahariMall also received investment 
of US$ 100 million, followed by 
Elevania US$ 50 million. 

Apart from e-commerce, fintech 
business also tries to get attention. 
Modalku receives US$ 8.8 million 
investment. Cashtree gets US$ 4 
million, Uang teman US$ 735 thousand, 
EasyPay gets US$ 17 million etc. 

Digital Business is Moving
Indonesia digital business is moving. 

Ministry of Cooperative and Small 
Medium Enterprises released Central 
Statistics Agency (BPS) data that 
the development of Indonesian 
digital economy records an increase 
in the number of entrepreneurs. 
From previously 1.6% to 3.1% of 
total population, it surpasses the 

psychological number of 2%. 
Minister of Communication and 

Information, Mr. Rudiantara, during 
G20 Digital Minister Meeting dubbed 
“Policies for a Digital Future”, in 
Dusseldorf, Germany, beginning of April 
conveyed Indonesian success story in 
developing digital business.

During several bilateral meetings, he 
explained how Gojek, Tokopedia, OLX, 
Halo Doc and other platforms brought 
digital tech innovation and helped 
community in easing Gini Ratio. The 
implementation of incubation programs 
and development of various digital 
business economy has been proven 
practical, effective and scalable to 
reduce disparity in income and wealth 
distribution, through empowerment of 
small and medium businesses. 

Digital business is inseparable from 
creative industry. It is not surprising 
that Bekraf (Creative Economy 
Agency) will keep encouraging creative 
industry players to grow, where one 
supporting factor is information 
technology, such as internet network 
plays an important role in introducing 
and marketing creative industry 
products. 

Bekraf Financing Access Deputy, 
Fadjar Hutomo, conveyed, in addition 
to contributing to Indonesian GDP, 
creative industry is the fourth largest 
sector in absorbing manpower. 

Bekraf 2016 shows that creative 
industry contributed around Rp. 800 
trillion or 8% of total GDP, with 5% 
increase/year. “Creative economy 
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is getting more attention in many 
countries, as it gives real contribution 
to the economy. Seeing the potential, 
Government keeps encouraging start 
ups to grow. It provides platform for 
creative industry players to actualize 
their ideas; further another important 
thing is equal internet distribution”.

We should admit that internet 
network has important role in 
introducing and marketing creative 
industry products. Online marketing 
has an extensive coverage in a short 
period of time. 

“Equal internet access is an 
obligation of Ministry of Communication 
and Information in order for economy 
creative to continue growing,” he said. 

Fadjar added, currently there are 16 
sub sectors that will keep expanding 
during 2015-2019, which are: art play, 
fine art, television and radio, game app, 
architecture, interior design, visual 
communication design, advertising, 
music, publishing, photography, 
product design, fashion, animated film 
and video, skill and culinary.  

Unfortunately, he said, internet 
access in Indonesia was not yet 
equal, particularly in rural areas. 
Survey conducted by Internet Service 
Providers Association (APJII) in 2016 
revealed that internet penetration was 
mainly concentrated in Java island. 

“APJII survey records that around 
86.3 million people or 65% from 
total internet users this year reside 
in Java. While the remaining 20.7 
million or 15.7% are in Sumatra. 
Then 8.4 million/6.3% in Sulawesi, 

7.6 million/5.8% in Kalimantan, 6.1 
million/4.7% in Bali and NTB, 3.3 
million/2.5% in Maluku and Papua”.

During “Grab 4 Indonesia” Master 
Plan 2020 at Grand Hyatt Jakarta, 
Minister Rudiantara also conveyed that 
technology development was expected 
to become an economy tool. “Ministry 
of Communication and Information 
(Kominfo) positions ICT as enabler for 
Indonesian digital economy growth. 
The Government supports business 
model such as Grab as it empowers 
community economy,” explained 
Rudiantara.

As to Grab’s commitment 
investment, the Minister appreciated 
it. It is something extraordinary, 
investment of US$ 700 million, of 
which partly will be used to build a 
Research and Development Centre. 
After Apple builds an R&D, Grab now 
follows the lead. It will become a tool 
to stimulate and empower community 
in digital economy”.

Similar with Rudiantara, Head of 
Coordinating Board of Investment 
(BKPM) Thomas Lembong said that 
Grab’s investment of US$ 700 million 
was a big investment in 4 years. It is 
in line with Jokowi’s mandate to look 
for investment. “Mr. President assigned 
me to find capital in flow. This is big 
foreign investment in technology 
sector. In the future, we will use 
e-banking (digital payment). Innovation 
in online transportation business like 
Grab and such in digital app industry 
will encourage digital payment and 
logistic,” said Thomas.
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Business digital, at one hand, 
is very promising. It is not 
surprising that many try to 
compete in the business. 

In Indonesia, most of 
the young generation is 
developing startups or 
apps that could easily 
accessed by many. 

Managing Director 
Kejora Ventures, Andy 

Zain, admits that startuppers have 
grown significantly. Many university 
students create apps, which can be 
used by many people.

“It’s unlimited,” Andy said a while 
ago, during Ideaboxs Ventures 
competition, organized by Indosat 
Ooredoo. 

However he admitted many have 
failed before they could develop the 

START 

UP
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business. Although it’s booming, 
many cannot gain app users. 
Local start up creators cannot 
survive well amidst digital 
industry expansion. 

There are many reasons 
that can make start up 
business fall and go 
bankrupt. One of the most 
common reasons is trying 
to imitate what is already 
successful internationally 
that they ignore what 
the users want.

As conveyed by a 
Google Developer Expert, 
Yohan Totting, “9 out 
of 10 startups are dead. 
The most common mistake 
is the developers try to 
recreate something that they have 
seen successful internationally,” he 
said. 

He gave example, some 
developers tried to recreate a 
social media Indonesian style by 
imitating the current existing social 
media. They never asked users to 
get feedback on what the latter 
really want or need. 

“Go-Jek on the other hand, is 
real. They focus on local problem 
and they created solution for 
Indonesian people. Thus, to validate 
the idea is easier than those who 
want to create a social network 
but didn’t communicate with the 
users,” he explained. 

Government is currently 
pioneering a way to make way 
for 1,000 digital start ups. This 
program has finished first batch 
incubation process in Jakarta, 
Surabaya and Yogjakarta.

1,000 digital start ups 

movement in those 3 cities began 
in August 2016, starting from 

pre-ignition or introduction to 
the movement and inviting 
people to participate, 
followed by series of 
activities for those who 
joined the 1,000 digital 
startup movement. It 
comprised of ignition, 
networking, workshop, 

hackathon, boot camp, 
and lastly incubation. 
Incubation itself takes 3 
months.

Noor Iza, Acting 
PR of Ministry of 

Communication and 
Information (Kominfo), 

conveyed in mid April 2017, 
incubation phase in 3 cities finished 
and resulted in a few digital 
startups which will be supported 
for operations and commerce. 

In Jakarta, it recorded seven 
start ups focus on education, 
service, sport and culture. In 
Surabaya, they have start up 
in event, farming, service and 
matchmaking. 

Yogjakarta youth is interested 
to create start up in health, 
education, social, advertising and 
career. 

To introduce them to public, 
Kominfo and stakeholders of 1,000 
digital start up movement facilitate 
the finalist to a “Demo Day”, 
held at the end of April. The goal 
was to give way to present and 
introduce their start up products to 
government, media, stakeholders 
and public. 

Startup developers were 
welcomed to showcase their 
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creation and development in 
the next 6 months to public. 
Demo Day can be a role 
model for other cities that 
were not yet covered in the 
incubation phase. 

In responding the 
National Movement of 
1,000 Digital Start Up, 
Chief Marketing Officer 
(CMO) GDP Venture, 
Danny Oei Wirianto, is 
not convinced that the 
program will create 
pioneer business that 
are sustainable or can 
survive in the long run. 
“In a few years, we 
see many start ups die. 
One of my companies 
also ceased. The question 
is, can they survive?” he 
asked. 

It’s not an easy thing to create 
a good ecosystem to grow pioneer 
businesses. It takes a good 
infrastructure and understanding 
from their creators which are the 
right products suitable for the 
market. 

However, his office is mapping 
and monitoring the possible 
potentials born from the 
movement. Although, there’s 
a doubt in investing, when 
government and state owned 
companies’ fund is involved. 

 “There are some that we keep, 
but we don’t want to be trapped, 
if I’m not mistaken they will get 
funding from government and soft 
loan from state owned company, 
it’s a risk if the fund would be a 
trouble,” Denny said. 

GDP itself has invested many 

start ups such as Blibli.com, 
Daily Social, Kaskus, Kincir, 

Bolabob, Kurio, Infokost, etc. 
“We have invested around 
28 brands”.  In addition to 
their local portfolio, GDP 
Venture also has portfolio 
abroad such as Garena. It’s 
an internet and platform 
mobile company, based in 
Singapore. 

The trending digital 
business is not immune 
from competition 
that can make the 
big bubble business, 
getting smaller or 
even breaks. We can 

easily see from online 
transportation business. 

Go-Jek area is getting 
smaller as it has to share 

with Uber and Grab whose bubble 
getting bigger. There is even 
certain online transportation 
provider in some areas. 

What’s interesting, few online 
transportation that were in the 
market, disappeared due to the 
strong competition. What happens 
in digital transportation business 
is a normal thing that can happen 
to other digital business. Digital 
business is not about selling regular 
products that can give direct profit. 

Digital business profit needs 
a long breath like the marathon. 
Those who are not strong enough 
have to retreat from the arena. 
Especially since the business has 
not yet gotten a clear attention 
and aid from the government. 
Hope to make profit can back fire. 
It is often said, this business is a 
burning business. 
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Telkomsel, a 
telecommunication 
and internet 
provider, website 

was hacked. The culprit 
complained about 
pricey internet on front 
page of Telkomsel 
site, and changed the 
name ‘Telkomsel’ to 
‘Telkomnyet’. Currently, 
the site is back to normal. 

That the site was 
hacked, it was known from 
twitter that mentioned 
Telkomsel front page 
was changed. On front 
page of the hacked web, 
the hacker protested 
Telkomsel’s expensive data 
package. He was using 
harsh words, which was 
basically complaining that 
Indonesia as a nation could 
not move ahead if internet 
was pricey. To buy meal 
was already hard, let alone 
buying internet quota. Just 
make cheap internet, no 
need to separate service to 
2G/3G/4G. 

There was an anonymous 
symbol on the page. It 
said no bundling internet 
HOOQ and Viu package was 
needed. He just wanted a 
cheap internet. 

The hacking did not last 
long. During the hacking, 
when people googled 
‘Telkomsel’, they would 
find the name was changed 
to ‘Telkomnyet’. 

Having been mentioned 
to apply expensive tariff, 
Telkomsel had their 
reasons, conveyed Vice 

and
WEB 

HACKING

AFFORDABLE 
INTERNET
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President Communications Telkomsel 
Adita Irawati. In setting up their 
internet tariff, Telkomsel refers to 
network cost including international 
bandwith access. Telkomsel has 
many internet data offered to their 
customers, at various prices. 

“Telkomsel appreciates public’s 
complaint of our internet tariff as 
it means that people are using our 
products. We actually have various 
internet packages with various prices 
offered to customers,” she said. 

Adita pointed out that Telkomsel 
service can be found in 95% areas in 
Indonesia, up to rural and border areas. 
Telkomsel 4G can also be found in 
500 provincial cities and regencies to 
give customers fast internet access. 
Currently, Telkomsel has 169 million 
customers and 50% of them are 
registered as 3G/4G subscribers.

And then, Telkomsel built some 
additional 25,000 BTS in 2016, 
which 92% are 3G/4G BTS. They 
own total 137,000 BTS of which 
61% are 3G/4G BTS. “Obviously, we 
dedicate this to help Indonesian public 
getting telecommunication access 
that can support their social economy 
activities”, Adita said.

Indosat and Social Service were 
also Hacked

After Telkomsel.com was hacked 
and its front page was changed with 
message to apply cheap internet 
tariff, Indosat web was also hacked, 
indosatooredoo.com or arena.
indosatooredoo.com site to be precise. 
Indosat firmly said that the site was 
managed by third party. 

Deva Rachman, Group Head 
Corporate Communications Indosat 
explained during the incident, her 
office was evaluating procedures and 

management of sub domain sites that 
were using Indosat Ooredoo name.

Arena.indosatooredo.com site has 
been inactive for some time. “Our 
partner is managing and owning that 
sub domain”. 

Some microsite partner web 
containing old promotion, which are no 
longer relevant nor inactive, were being 
evaluated. 

“Indosat Ooredoo has taken steps 
to protect all sites, whether under 
their direct management or run by 
their subsidiaries. We are collaborating 
with our partners so their sites are 
protected,” she explained. 

PT Indosat Ooredoo President 
Director, Alexander Rusli, conveyed 
the same message in relation to 
indosatooredoo.com hacking, “It’s our 
partner site, using IndosatOoredoo 
domain. It’s been inactive and no 
longer used, but not yet clean. 
Immediately, we are cleaning up micro 
site containing old promotion and 
partnership sites using IndosatOoredoo. 
This incident gives us a good 
opportunity to have a more disciplined 
administration”. 

Apart from Telkomsel and Indosat, at 
same time DKI Jakarta Social Service’s 
www.dinsoso.jakarta.go.id site was 
also hacked. The hacker mentioned 
about cheap housing program of Rp. 0 

in  I sat
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down payment, which was a campaign 
promise of DKI Jakarta’s elected 
governor and deputy governor, Anies 
Baswedan-Sandiaga Uno.

The hacker, who identified himself 
as ‘d3xj’ and ‘Phoenix Team’ leaked 
other hacker names such as ‘d3xj – 
Dr3amLess – Rx – Xinhad – Karyo / 
LegionLeader – N3va’. 

Seems like the hackers were not 
satisfied with DKI Jakarta election 
outcome that forced incumbent 
candidates Basuki Tjahaja Purnama and 
Djarot Saiful Hidayat lose their second 
term. The hacker uploaded house 
photo made of blue and red cartoon 
box while the message written was “Is 
this DP 0%? We await your promise 

Anies-Sandi”.
DKI Jakarta Social Service Promotion 

and Information Section Head, Miftahul 
Huda admitted he was surprised why 
his office’ site was hacked. According 
to him DKI Jakarta Social Service never 
displayed political news. His office 
knew their site was hacked after they 
found disruption upon uploading news. 
“We couldn’t upload the news, when 
we realized our site was hacked”, he 
explained.

He still wondered why Social Service 
site was hacked. Their web was just 
normal news containing Social Service’ 
activities. No political news nor news 
supporting one of the gubernatorial 
candidates”.

simPATI, JAKARTA BARAT, DKI JAKARTA, Regular Flash

Quota Bonus Price Active Period Buy

25 MB - Rp5,000 1 Beli

45 MB - Rp6,500 2 Beli

500MB - Rp25,000 3 Beli

50 MB - Rp11,000 7 Beli

125 MB 100MB MDS Rp19,000 7 Beli

300 MB 100MB MDS Rp34,000 7 Beli

600 MB 1GB Video Rp52,500 30 Beli

1 GB 1GB Video Rp57,500 30 Beli

2 GB 3GB 4G (15 Hari) + 5GB Video (30 Hari) Rp95,000 30 Beli

4 GB 5GB 4G (15 Hari) + 7GB Video (30 Hari) Rp155,000 30 Beli

6 GB 3GB 4G (15 Hari) + 6GB Video (30 Hari) Rp200,000 30 Beli

8 GB 5GB 4G (15 Hari) + 7GB Video (30 Hari) Rp310,000 30 Beli

14 GB 5GB 4G (15 Hari) + 7GB Video (30 Hari) Rp520,000 30 Beli

Internet Tarif



Kartu As, JAYAPURA, PAPUA, Regular Flash

Quota Bonus Price Active Period Buy

10 MB 5MB Rp2,750 1 Beli

30 MB - Rp4,500 1 Beli

45 MB - Rp5,750 2 Beli

500MB - Rp27,000 3 Beli

75 MB - Rp13,000 7 Beli

200 MB - Rp18,000 7 Beli

125 MB 100MB MDS Rp20,000 7 Beli

200MB + 200 MB MDS (00-09) - Rp25,000 7 Beli

500 MB 100MB MDS Rp46,000 7 Beli

500MB + 500 MB MDS (00-09) - Rp46,000 7 Beli

900 MB 1GB Video Rp60,000 30 Beli

1 GB 1GB Video Rp70,000 30 Beli

1.3 GB 1GB Video Rp87,500 30 Beli

1.8 GB 1GB Video Rp100,000 30 Beli

2 GB 3GB 4G (15 Hari) + 5GB Video (30 Hari) Rp110,000 30 Beli

3.5 GB 5GB 4G (15 Hari) + 6GB Video (30 Hari) Rp170,000 30 Beli

8 GB 5GB 4G (15 Hari) + 7GB Video (30 Hari) Rp350,000 30 Beli

14 GB 5GB 4G (15 Hari) + 7GB Video (30 Hari) Rp570,000 30 Beli

Internet Package Telkomsel Flash kartuHalo
Package Flash kartuHalo

Package Quota Tarif Active Period Subscribe

Flash Harian 50 MB Rp 5,000 1 hari Tidak
Flash Mingguan 500 MB Rp 25,000 7 hari Ya
Flash Bulanan 2 GB + 4 GB  4G Rp 75,000 Sesuai periode tagihan (BC) Ya
 4 GB + 12 GB 4G Rp 150,000 Sesuai periode tagihan (BC) Ya
 8 GB + 16 GB 4G Rp 250,000 Sesuai periode tagihan (BC) Ya
 10 GB + 22 GB  4G Rp 350,000 Sesuai periode tagihan (BC) Ya
 16 GB + 24 GB  4G Rp 500,000 Sesuai periode tagihan (BC) Ya
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109 Telecom Companies Received
Warnings for not Paying 
Telecommunication Right Fee
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Kominfo gave their first 
warning letter to 109 telecom 
companies who haven’t 
settled their telecom right 

fee (BHP) for 2016 fiscal year. The 
warning is an effort to comply with 
Article 26 (1) of Law No. 36/1999 
on Telecommunications and Article 
32 (1) of Government Regulation 
No. 52/2000 on Telecommunication 
Operation which stipulates that 
every service provider and/or 
telecommunication network 
is obliged to pay telecom 
operation right fee (BHP).

Noor Iza, Acting Head 
PR of Kominfo refers 
to Article 4 of Minister 
of Communication and 
Information Regulation No. 
17/2016 on tariff 
guidance on State 
Income non Tax from 
Telecommunication 
Right Fee contribution and Universal 
Service Obligation contribution 
as amended by Minister of 
Communication and Information 
Regulation No. 19/2016, due date 
of BHP payment is on April 30th the 
following year. 

“Based on our data, 109 companies 
have not settled their BHP of year 
2016,” he said.  Consequently, a 
letter from Acting Director Post 

and Informatics dated May 2, 
2017 was issued regarding 

first warning on the subject of BHP 
Payment year 2016. 

He also added that according to 
Law No. 36/1999, Government 
Regulation No. 52/2000 and Minister 
of Communication and Information 
Regulation No. 17/2016 as amended 
by Minister of Communication and 
Information Regulation No. 19/2016, 
if within the allowed time given, 

the providers fail to fulfill their 
obligation, they are subject to 

administrative sanction in the 
form of 3 warning letters 
and revocation of their 
operation license. 

“When they pay 
their BHP Telecom 
year 2016, they should 

send copy of payment to 
Director of Post and 
Informatics, Directorate 
General Post and 
Informatics, Ministry of 

Communication and Information and 
they should ignore the first warning 
letter,” he firmly added. 

Based on provision in Minister 
of Communication and Information 
Regulation No. 17/2016, 
telecommunication providers must 
submit document related to BHP 
Telecom latest within one week after 
payment due date (May 7th, 2017). 
If such obligation is not fulfilled, they 
will be subjected to 3 warning letters 
and their operation license is revoked.



Axiata Group Berhad (“Axiata”) 
through its wholly owned 
subsidiary, Axiata Business 
Services Sdn Bhd (“Axiata 

Business Services’) announced it has 
signed a four-year, multi-transponder 
contract for leased capacity and 
teleport services with IPSTAR 
International Pte Limited (“IPSTAR”), a 
subsidiary of Thaicom Public Company 
Limited (“Thaicom”).

The partners inked the deal for 
Axiata Business Services to purchase 
the remaining capacity on IPSTAR over 
Indonesia to deliver Axiata’s operating 
company, PT XL Axiata Tbk (“XL”), 

over 1 Gbps High Throughput Satellite 
(HTS) capacity for the provision of 
broadband services in Indonesia.

According to the terms of the 
agreement, Axiata Business Services 
will use capacity of up to seven KU-
band shaped and spot beams on the 
IPSTAR-1 broadband satellite located 
at 119.5° east for the provision of 
broadband services in Indonesia, 
including broadband access direct to 
residential and enterprise premises, and 
cellular network backhaul.

“We are leveraging on Thaicom’s 
capabilities in Asia to grow our 
enterprise business quickly and flexibly 

Provide Broadband Connection to 
Underserved Areas in Indonesia with High 
Throughput Satellite Coverage

Axiata - Thaicom Partners to

TELECOMMUNICATION
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while providing reliable broadband 
services to all potential customers 
regardless of location,” said Asri 
Hassan Sabri, Group Chief Business 
Operations Officer of Axiata. “Where 
terrestrial-based connectivity is limited 
or unavailable, HTS connectivity 
serves as an enabler to unlock the 
digital ecosystem for new market 
opportunities. 

As the world’s first ever HTS, 
launched in 2005, Thaicom’s IPSTAR 
helps us to connect users in remote 
and underserved areas of Indonesia 
cost-effectively. We are confident 
that the partnership will enable us to 
continue to grow our business faster 
without infrastructure limitations.”

Dian Siswarini, Chief Executive Officer 
of XL, said, "As the biggest archipelago 
in the world, there are many areas and 
islands in Indonesia that have not been 
served by internet services as yet. We 
believe the availability of HTS will help 
us to cover these unserved areas with 
considerable economic potential. On 
top of that, it will enable us to support 
the local community’s 
economic growth and 
Indonesian government’s 
vision to accelerate the 
national development of 
digital economy across 
Indonesia."

Patompob Suwansiri, 
Chief Commercial Officer of 
Thaicom Public Company 
Limited, said, “We would 
like to thank Axiata for 
their trust in us to provide 
the HTS capacity 
needed to fuel XL’s 
market expansion 
plans. We are 
committed 

to working with leading mobile network 
operators throughout Asia Pacific 
to facilitate the growth of wireless 
broadband and other digital services in 
remote and underserved areas.”

Dominic P Arena, Group Chief 
Strategy Officer of Axiata, said, “This 
HTS partnership is highly strategic 
for Axiata and the beginning of what 
we believe can become a core future 
broadband delivery platform for 
our operating companies to deliver 
broadband connectivity, media & 
entertainment, IoT and other digital 
services to enterprise and consumer 
home segments. More importantly, this 
partnership allows us to provide the 
best connectivity option and reach to 
underserved communities, in line with 
Axiata’s broader goal of Advancing 
Asia by piecing together the best in 
innovation, connectivity and talent. ”

The IPSTAR-1 satellite was launched 
in 2005 and was the first HTS ever 
launched into orbit. IPSTAR cellular 
backhaul and direct to premise 
broadband connectivity provides 
telecom operators with the ability to 

expand their 
networks, 
launch new 
broadband 
services 

and reach 
underserved areas 

quickly and cost-
effectively.

TELECOMMUNICATION

16 No. 56 June 2017Majalah I  TC



After Long Delay,  Verification 
Calculation for Interconnection 
Rate Finally Begins

After long delay, Indonesian 
Telecommunications 
Regulation Body 
(BRTI) finally kicks 

off verification calculation for 
interconnection rate between BRTI 
and telecommunication provider. 
Interconnection rate needs to be 
verified by independent auditor 
according to letter No. S-1668/M.
KOMINFO/PI.0204/11/2016 and 
Letter No. S-135/M.KOMINFO/
PI.02.04/01/2017 from Minister 
of Communication and Information, 
Rudiantara, to telecommunication 
providers concerning implementation 
of interconnection rate confirming 
the interconnection rate of 2014 
still applies until new rate by 
independent auditor is fixed. 

First agenda for the verification, 
as conveyed by Acting PR of 
Kominfo, Noor Iza, is MoU signing 
for verification for interconnection 
rate between BRTI and 
telecommunication providers. 

BRTI was represented by Chief of 
BRTI, Prof. Dr. Ahmad M. Ramli. In 
the MoU, it was also agreed which 
independent auditor would perform 
the audit. Second agenda was 
signing of Non Disclosure Agreement 
(NDA) between BRTI, Development 
Finance Comptroller (BPKP) and each 

telecommunication 
provider. NDA was 
part of agreement 
to provide confidential 
information required in the audit 
and each party to maintain the 
confidentiality,” explained Noor Iza. 

He also added, audit for 
interconnection rate 2015-2016 
was to verify data and calculation 
process for interconnection rate, 
conducted by BRTI/Kominfo during 
2015-2016. The audit purpose was 
to get calculation of interconnection 
rate for each operator, calculated 
and obtained from operator data/
information. 

“Verification is performed by 
independent auditor appointed by 
Deputy Supervision Government 
Institution for Politics, Legal, 
Security, Human Development and 
Culture at BPKP,” explained Noor Iza. 
BPKP as auditor will work according 
to agreement and law, where the 
audit result will be submitted to 
BRTI, which then be relayed to all 
operators. 

“The verification process takes 
about 2.5 months until July 2017” 
he ended. 
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BROADCASTING

KPI once again 
holds a Viewer 
Survey, partnering 
with Indonesian 

Communication Scholars 
(ISKI) and 12 universities 
in 12 provincial cities 
in Indonesia. Beginning 
the activity, KPI signed 
a partnership agreement 
with Universitas 
Sumatera Utara 
(Medan), Universitas 
Andalas (Padang), 
Universitas Padjajaran 
(Bandung), Universitas 
Islam Negeri (Jakarta), 
Universitas Diponegoro 
(Semarang), Universitas 
Islam Negeri Sunan 
Kalijaga (Yogjakarta), 
Universitas Airlangga 
(Surabaya), Universitas 
Tanjung Pura (Pontianak), 
Universitas Lambung 
Mangkurat (Banjarmasin), 
Universitas Hasanuddin 
(Makassar), Universitas 
Udayana (Denpasar), 
and Universitas Kristen 
Indonesia Maluku 
(Ambon). 

KPI HQ Chairman, 
Yuliandre Darwis, 
conveyed this survey 
was to encourage 
quality improvement in 
television program, in 
order to comply with the 
spirit of Broadcasting 
Law. “Undoubtedly, we 
hope television program 
will contribute optimal 
benefit for public,” said 
Yuliandre.

In 2017, survey is 
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BROADCASTING

Ramadhan 
TV Broadcast 
Must Empower 
the Country, 

conducted twice in 12 Indonesian 
cities.  The involvement of universities, 
which are mostly public universities, 
is expected to maintain independence 
of survey result in order to portray 
public perception fully on the current 
television program. Yuliandre explains, 
in 2018, they hope to expand survey 
area from 12 cities to 20 cities and will 
be involving 20 universities. 

KPI gives high appreciation on the 
involvement of academicians from 
various universities in Indonesia that 
have contributed in evaluation of 
television program quality. 

Entering its third year of index 
quality survey for television program, 
KPI always includes academicians, 
from limited discussions to decide 
survey form, indicator preparation 

and arrangement and survey 
implementation in 12 Indonesian cities. 

As an independent institution, a 
product of broadcasting law, KPI needs 
to ensure broadcast implementation 
is in line with the regulations. KPI sees 
that survey outcome can minimize the 
disparity between television policy in 
broadcasting their programs, public 
expectation on qualified programs 
and guidance to implement broadcast 
according to the regulation.

Deputy Chairman of the 
People's Consultative 
Assembly (MPR), Hidayat Nur 
Wahid, regrets the presence 

of useless Ramadhan television 
program. Particularly if it happens 
when the prayers are answered 
by God. He conveys such during 
a limited discussion for dignified 
Ramadhan broadcast, held by 
Indonesian Broadcasting Commission 
(KPI), where he is a key speaker. 

He makes a reference to last year’s 
Ramadhan program, which was full 
of useless entertainment program. 
Hidayat says that it should be 
corrected and improved. Television 
and radio should take the Ramadhan 
spirit according to broadcast goal, as 
amended by the Law.

Instead of making Ramadhan as an 

No More 
Useless 
Program
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excuse to create entertainment 
programs dominating the screen 
and radio. 

Hidayat, who is also member 
of Commission I House of 
Representatives (DPR-RI) reminds 
the discussion participants, who 
are mostly come from broadcast 
institution, television and radio, 
that broadcasting should represent 
our nation character and identity.  

Ramadhan, according to Hidayat, 
is chosen by the founders of this 
nation, as Indonesia’s month of 
freedom. And so he does not agree 
if public needs entertainment more 
than usual, particularly in this 
month. 

“We should value Ramadhan as a 
month of struggle, it’s not a month 
of laziness or entertainment,” 
he said. “Ramadhan broadcast 
should empower our nationality in 

the frame of Unitary State of the 
Republic of Indonesia (NKRI), and to 
strengthen the values of Bhinneka 
Tunggal Ika. 

He hopes KPI will ensure that 
during this year’s Ramadhan 
broadcast, television and radio 
will fill their programs to empower 
morality and improve survival in 
the community, as the nation 
founders perpetuated Ramadhan 
month in this nation’s historical 
independence.  

The discussion is led by 
Ubaidillah, KPI HQ Commissioner 
for institution, also attended by 
speakers such as KPI Commissioner 
for Content Supervision, Dewi 
Setyarini, Director PENAIS, Ministry 
of Religious Affairs RI, Muhammad 
Tambrin, and Head of Infokom 
Commision Indonesian Ulema 
Council (MUI), Asrori S. Kami.

BROADCASTING
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Indonesian 
Broadcasting 
Commission 
(KPI) released a 

circular letter to 
all broadcasting 
institutions, not to air 
political ads outside 
campaign period that 
has been regulated by 
the Law. Such political 
ads include campaign 
ads, political party 
hymn song/theme 
song, and other songs 
related to political 
party. 

Chairman of KPI HQ, 
Yuliandre Darwis said 
in a statement that 
programs broadcasted 
by the broadcasting 
institutions have huge 
impact in forming public 
opinion and attitude. 
Therefore, broadcast 
content should be 
neutral and does not 
prioritize a certain 
group’s interest. 

This circular letter is released based on KPI’s 
authority as regulated by Law no. 32 year 2002 on 
Broadcasting. In line with that mandate, KPI should 
support independent broadcasting atmosphere, fair 
and neutral according to the prevailing law. 

He firmly said that this circular applied to all types 
of broadcasting institutions, including subscribed 
ones. The letter was sent to all television and radio 
organizers, cc to relevant institutions, such as General 
Election Commission (KPU), Elections Supervisory 
Agency (Bawaslu), television association, private radio 
association, and advertising organizations. KPI expects 
all parties concerned will adjust themselves, to help 
making a fair and conducive broadcast atmosphere.

Broadcasting institutions are
Banned to Air Political Ads
Outside Campaign Period
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KoinWorks, under 
the auspices of 
PT Lunaria Annua 
Teknologi as money 

borrowing and lending 
provider information 
technology base, peer to 
peer lending (P2P Fintech 
Lending), announced they’re 
officially registered in the 
administration Directorate 
Institutional and Product 
non-bank finance industry 
(IKNB) Financial Services 
Authority (OJK) with 
registration no. S-1862/
NB.111/2017. 

KoinWorks, who has 

been in operation for the 
last year was actively 
in communication with 
OJK in using information 
technology in financial 
service, particularly money 
borrowing and lending.  
Previously, KoinWorks and 
OJK also actively discussed, 
even before the release 
of OJK Regulation No. 
77/01-2016 on Information 
Technology Base lending 
services at December 2016. 

The first peer to peer 
lending provider that 
is registered in the 
administration of OJK’s 

KoinWorks 
Officially Registered 
as Licensed Financial 
Service Provider
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Directorate Institutional and Product 
non-bank finance industry (IKNB) has 
complied to all government standards 
related to electronic system, risk 
mitigation, manpower feasibility 
and supporting infrastructure for 
operations.

“We are proud KoinWorks is officially 
registered at OJK’s Directorate 
Institutional and Product non-bank 
finance industry (IKNB) and we know 
KoinWorks P2P fintech lending is the 
first to be registered. 

With OJK Regulation concerning 
P2P fintech lending, that was 
already released and binding, and 
the registration of KoinWorks as a 
legal entity and officially under OJK’s 
supervision, we hope to improve our 
customers’ trust, whether as borrowers 
of our products, KoinBisnis, KoinSehat, 
KoinPintar or as investors, in using 
KoinWorks services”, said Benedicto 
Haryono, Co-Founder and CEO of 
KoinWorks.

KoinWorks who shares the same 

vision and mission as the government 
to enhance financial inclusion and 
literacy, hopes that the public can 
mutually help each other’s financial 
need. With the improvement of 
customers’ trust to financial services 
on information technology base, 
provided by KoinWorks, they expect to 
embrace and include more people into 
financial inclusion and literacy. 

As widely known, KoinWorks (www.
koinworks.com) is an investment 
service provider and lending services 
peer to peer lending system (P2P), 
that connects the borrowers with 
investor online. KoinWorks offers 
additional value to investors and 
borrowers through providing lending 
valuation system, payment system 
and technology that may cut the cost 
and inefficiency of traditional bank, all 
online, clearly and transparently. 

KoinWorks lending is given to 
individual borrower with the validated 
partnered companies. All KoinWorks 
borrowers have gone to evaluation 
process and data validation and credit 
analysis which includes financial report 
analysis, lending proposal and financial 
analysis algorithm to evaluate their 
power of returning the loan. 

Users of 21 years and above may 
join as investors through KoinWorks 
with minimum deposit of Rp. 100,000 
and multiple. With such amount, 
investor is already able to finance 
borrowers as P2P fintech lending 
investor. 

In addition to that, the deposit fund 
will go real time into funding account 
through the available virtual account. 
Investor can just scan their ID and fill 
the form during online registration. 
After account is verified, investor may 
directly deposit their fund and start 
investing with effective interest rate 
starting from 18% /year.

KoinWorks.com
PERMUDAH UKM UNTUK DAPATKAN 

PINJAMAN MODAL
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Online marketing 
run by Online 
Service Institution 
(LLP) Ministry of 

Cooperative and Small 
Medium Enterprises 
(Kemenkop) at Gallery 
Indonesia WOW will be 
expanded. “All along, we 
only target local market, in 
the future, our web will be 
directed to get overseas 
buyers. Putting it short, we 
will expand our market,” 

said President Director 
LLP Kemenkop, Ahmad 
Zabadi, after accompanying 
Minister of Cooperative and 
Small Medium Enterprises, 
Anak Agung Gede Ngurah 
Puspayoga to meet with 
deputy vice chairman 
Indonesian Furniture and 
Craft Association (HIMKI) 
Semarang, Irwan Malik 
and exporter of Jepara 
furniture, Ponco Suhirno, in 
Semarang. 

Targeting Overseas Buyer, 
Gallery Indonesia WOW online 
marketing will be Expanded

24 No. 56 June 2017Majalah I  TC



E-BUSINESS

According to Zabadi, the goal of 
the meeting is to exchange view with 
exporters who are experienced in 
online business to penetrate global 
market, especially United States, 
Europe and Australia.

 “We have thousands of small 
medium enterprises (UKM) with 
hundreds of thousand quality 
products. Using online system, if we 
want to penetrate foreign market, 
we must change the products specs, 
product category should be detailed,” 
said Zabadi. 

Their current online system is 
already directed towards that way 
but it only targets the local market. 
“With the help of our exporter 
friends, we will now target the foreign 
market. We ask them what kind of 
improvements shall be made in order 
to be accepted by foreign buyers, 
particularly in the US, Europe and 
Australia,” Zabadi explained. 

During the same opportunity, 
Irwan Malik explained that the market 
in those 3 areas is keen on solid 

wood furniture products (teak and 
mahogany) from Indonesia, rather 
than plywood furniture from China. 
“For the Americans, Europeans and 
Australians, furniture products from 
Indonesia are of high quality. For 
them, buying Indonesian furniture 
products is considered investment 
and lifestyle. While product from 
China is more absorbed by local 
market,” said Irwan. 

Ponco Suhirno, who exports his 
product to France and England 
said that currently there’s a new 
competitor in the business for 
European furniture market that come 
from East Europe such as Rumania, 
Bulgaria and Poland. “They offer 
cheaper products, due to shorter 
distance, with wood from cherry, pine 
trees etc. They are our competitors 
right now in Europe. However, 
Indonesian furniture products are 
superior due to its uniqueness and 
expensive. Our furniture products are 
categorized as masterpiece,” ended 
Ponco.

Creative Industry Contributes 
Rp800 Trilion to Indonesia GDP,
Not Yet Optimal, Hampered by Internet Connection

Economy Creative Agency (Bekraf) 
will keep encouraging industry 
creative players to expand. 
One of the supporting factor 

for creative industry is information 

technology, such as internet, plays 
an important role in introducing and 
marketing creative industry products.

Bekraf’s Deputy Funding Access, 
Fadjar Hutomo, explained, in addition 
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to contributing to Indonesia’s GDP, 
creative industry is the fourth largest 
in absorbing manpower. 

Bekraf 2016 shows that creative 
industry contributed around Rp. 800 
trillion or 8% of total GDP, with 5% 
increase/year. “Creative economy 
is getting more attention in many 
countries, as it gives real contribution 
to the economy. Seeing the potential, 
Government keeps encouraging start 
ups to grow. It provides platform for 
creative industry players to actualize 
their ideas, what is also important is 
equal internet distribution”.

We should admit that internet 
network has important role in 
introducing and marketing creative 
industry products. Online marketing 
has an extensive coverage in a short 
period of time. 

“Equal internet access is 
an obligation of Ministry of 
Communication and Information 
in order for economy creative to 
continue growing,” he said. 

Fadjar added, currently there 
are 16 sub sectors that will keep 
expanding during 2015-2019, which 
are: art play, fine art, television 
and radio, game app, architecture, 
interior design, visual communication 
design, advertising, music, publishing, 
photography, product design, 
fashion, animated film and video, skill 
and culinary.  

Unfortunately, he said, internet 
access in Indonesia was not yet 
equal, particularly in rural areas. 
Survey conducted by Internet Service 
Providers Association (APJII) in 2016 
revealed that internet penetration 

was mainly concentrated in Java 
island. 

“APJII survey records that around 
86.3 million people or 65% from 
total internet users this year reside 
in Java. While the remaining 20.7 
million or 15.7% are in Sumatra. 
Then 8.4 million/6.3% in Sulawesi, 
7.6 million/5.8% in Kalimantan, 6.1 
million/4.7% in Bali and NTB, 3.3 
million/2.5% in Maluku and Papua”.
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Indonesia becomes a country with 8 
million users of that professional site. 
Among the countries in the world, 
LinkedIn refers Indonesia as the most 

growing country. Jakarta is ranked the 
fourth most connected city to LinkedIn 
across the globe. As announced by 
LinkedIn in their latest achievement. 

In their latest report, LinkedIn 
announced that it had 500 million 
users. Their users come from 200 
countries worldwide including 
Indonesia. “Our users In Asia Pacific, 
our members are embracing the 
power of professional network in a 
big way – no matter whether they are 
from developing markets like India or 
Indonesia or developed markets such 
as Australia or Singapore,” Olivier 
Legrand, Managing 
Director, Asia Pacific, 
LinkedIn highlighted. 

The utilization of 
LinkedIn 
by many 
countries 

has encouraged more members to be 
connected to various career, business 
and cooperation opportunities. In 
Asia Pacific, LinkedIn has 118 million 
users, growing almost six fold since 
the company launched the Asia Pacific 
headquarters in Singapore six years 
ago.

In Southeast Asia, the membership 
base has grown to more than 22 
million members up from 20 million 
last quarter. Greater Jakarta is ranked 
the fourth most-connected city across 
the globe, competing with London in 
the United Kingdom, Amsterdam in the 
Netherlands and San Francisco in the 
United States. Meanwhile the top five 
most connected areas by LinkedIn is 

closed by Milan. 
India remains the 

biggest LinkedIn 
market in Asia Pacific 
and the second 

biggest in the 
world with 42 

million users.

Indonesian LinkedIn Users 
Reached 8 Million,
Jakarta Ranked Fourth 
in the World
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L iteracy and Profession 
Development Centre 
Informatics Manpower 
(Balitbang SDM), R&D 

Manpower organized a Workshop 
e-Government and Smart City for 
Executive Government in Bandung, 
West Java at end of April 2017. 

This strategic activity was held 
in partnership with Smart City 
and Community Innovation Centre 
(SCCIC) ITB, led by ex Special 
Staff Menkoinfo RI 2007-2009, 
Suhono Harsa Supangkat. 

Chief of Balitbang SDM, Basuki 
Yusuf Iskandar conveyed that 
Information and Communication 
Technology (ICT) has penetrated 
all aspects of everyday life. “ICT 
comprises of infrastructure, 
technology and manpower has 
become a common knowledge,” 

said Basuki.
Infrastructure and technology 

are neutral tools and depend on 
the users, may become positive or 
destructive. 

“In global context, we can just 
buy those two aspects. However, 
are they going to increase our 
nation competitiveness? What 
improves our competitiveness is 
our manpower. This workshop is 
one way to enhance or accelerate 
our ICT manpower at global level”. 

Deputy Minister of National 
Development Planning Board 
(Bappenas) /Head of Bappenas 
for Politic, Justice and Security, 
Slamet Soedarsono said in a 
statement that Indonesian 
government is currently trying 
to implement an integrated 
e-Government. 

Makes Integrated E-Government 
Towards One Data

SMART CITY
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“The first step is to redefine 
focus of e-government for year 
2017, 2018 and 2019, secondly, to 
review government budget allocation 
to enable e-government budget 
efficiency, and thirdly efficiency/
optimization of e-government 
implementation at all ministries and 
institutions,” he elaborated.

Through those steps, the goal 
is to realize one map/one data, as 
wished by President Jokowi. Bappenas 
supports the workshop since its one 
pillar of going towards one data and 
one map for Indonesia,” added Slamet. 

Meanwhile Head of R&D Informatics 
Manpower Centre, Hedi M. Idris said 
this certification activity goal is to 
produce echelon III executives, who 
are competence and able to show their 

performance in supporting strategic 
policies with administrator level, lead 
the change and develop innovation for 
city management. 

“In the meantime, our goal, firstly 
is the availability of competent civil 
servants and administrator pertaining 
to city planning and development 
of smart city basis, secondly,  to 
collaborate internally and externally 
in managing institutional programs 
towards effectiveness and efficiency 
of programs implementation, thirdly, 
to innovate in their field of work to 
enable a more effective, efficient 
program implementation and fourthly, 
to optimize all internal and external 
organization potential in strategic 
implementation unit policy at their 
respective institution,” ended Idris.

A meeting to 
harmonize Personal 
Data Protection 
(PDP) took place at 

Meeting Room 553, Ali Said, 
Secretary General Ministry of 
Law and Human Rights, led 
by Director Harmonization 

Bill II, Yunan Hilmy. The 
meeting was attended 
by representatives from 
Ministry of Communication 
and Information, Ministry 
of State Secretary, 
Bank Indonesia, Financial 
Transaction Reports and 
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Analysis Centre 
(PPATK) and 
academician, 
Edmon Makarim. 

The meeting 
of this small team is a 
follow up of February 21, 
2017 plenary meeting that 
reviewed feedback received 

from ministries/state institutions 
non ministries (LPNK), written and 
verbal from the previous meetings, 
particularly feedbacks from 
representatives of State Secretary, 
Bank Indonesia and PPATK.

State Secretary (Setneg) 
especially reviewed the phrase 
“a comprehensive and specific 
management of personal data…” 
The word ‘comprehensive’ can be 
understood that the bill regulates 
clearly and completely that a 
question may arise; does this bill 
ignore the existing regulation? On 
the other hand, Setneg reminded 
that there’s a provision that 
regulates on Commission.

It should not be understood 

that this bill will be followed by 
formation of new institution as 
it is against President’s guidance 
that formation of new law cannot 
be followed by formation of new 
institution. For this, the draft still 
awaits representatives from Ministry 
of Administrative and Bureaucratic 
Reform (Kemenpan RB). 

Bank Indonesia opined that 
the provision on personal data 
destruction should also apply 
to personal data processor, to 
avoid that the latter from keeping 
personal data that should have been 
destroyed, for illegal purpose. On 
that, BI will propose a new draft. 

Currently, there is no law that 
regulates solely on personal data 
but the provision concerning the 
matter can be found in several 
different laws. Therefore, 
to ensure legal certainty 
and effectiveness of 
personal data protection 
implementation, 
the bill on personal 
data protection 
is now being 
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Google announces the winners 
of the Google Play Indonesia 
Games Contest in Jakarta.

Hundreds of entries from local 
Indonesian developers were submitted 
to this competition which celebrates 
the spirit and great potential of local 
game developers.

The 15 finalists were invited to 
showcase their submissions at this 
offline gaming expo for industry 
experts, Google executives and gaming 
enthusiasts from across Indonesia, 
giving them a chance to get their 
games noticed by the right audience.

In the final of Indonesia Games 
Contest, hundreds of game enthusiast 
had the chance to meet the people 
behind their favorite game. Before 
announcing the winners, the audience 
heard from the panel of expert judges 
about just how important this type of 
event is when it comes to nurturing 
developers. The audience then 

participated in interactive live voting 
to choose the winners. The event 
was closed by announcing three best 
gamers of Google IGC 2017.

Google Play Indonesia head of 
Business Development David Yin says, 
“We believe that more Indonesian 
developers have the talent and the 
drive to break into the global market 
and make it to the top ranks. “I see 
first-hand how much promising talent 
there is in Indonesia and we are 
committed to helping developers of 
all sizes get discovered and reaching 
gaming enthusiasts locally and 
globally.”

Announcing the top three winners 
are Warung Chain: Go Food Express 
followed by Tahu Bulat and Vimala: 
Defense Warlords, is part of this effort, 
and we are looking forward to take 
part in their next journey to achieve 
success, not just for the winners but 
also for other developers”. 

Warung Chain: Go Food Express 
Becomes Best Local Game Winner 
in Google Indonesia Games 
Contest
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Microsoft today 
announced that 
Team CIMOL 
from Indonesia 

has won the inaugural 
Imagine Cup Southeast 
Asia Finals, beating nine 
other teams to the top 
prize.

Built on Microsoft’s 
machine learning 
capabilities, Team 
CIMOL’s Hoax Analyzer 
is a web-based app 
that aims to combat 
the proliferation of 
“fake news”. The app is 
capable of identifying 
if certain contextual 
information can be 
categorized as hoaxes or 
not. Team CIMOL hopes 
that their invention will 
help more users weed 
out false information and 
verify the sources of a 
claim before spreading 
them.

The first runner-up 
and second runner-up 
places were awarded 
to Team HeartSound 
from Singapore and 
Team Opticode from the 
Philippines respectively.

Team HeartSound 
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invented the S3, a smart wearable 
device that combines the 
function of a stethoscope and an 
electrocardiography machine. 

The device actively monitors the 
wearer’s heartbeat and flags any 
abnormality wirelessly to a doctor 
so that patients can receive further 
check-ups or treatment without delay.

Team Opticode sought to improve 
the quality of life of the visually 
impaired with Minerva, a virtual 
assistant mobile application that taps 
on the power of the smartphone 
camera to identify objects in the real 
world. The user simply points the 
camera at a box of cereal, for instance, 
and the assistant will describe it aloud 

through the phone’s speakers.
As the champion and runners-up of 

the first-ever Imagine Cup Southeast 
Asia Regional Finals, all three teams 
will be taking their innovation journey 
to the next level at the Imagine Cup 
World Finals. Held in Seattle this July, 
the World Finals will gather more than 
50 students teams from all over the 
world, all vying for the top prize of 
US$100,000, mentorship opportunities 
with Microsoft CEO Satya Nadella, as 
well as Azure grants and credits to 
bring their winning solution to the 
market.

In addition to Indonesia, Singapore, 
and the Philippines, four other student 
teams from across the region were also 
selected to compete in the World Finals 
in recognition of their efforts to push 
the boundaries of human invention.

A “Most Popular Team” accolade was 
also awarded to Team Parasitica from 
Bangladesh, whose medical diagnostic 
app named fasTnosis was chosen as a 
fan favorite through an online voting 
component of the regional finals.

In all, Microsoft will sponsor a total of 
seven teams to bear the standard for 
Southeast Asia at the World Finals this 
July, putting the breadth and depth of 
creativity and innovation in Southeast 
Asia youth on full display in front of 
the world.

Team CIMOL Indonesia First Winner
Team Heart Sound Singapore First Runner Up
Team Opticode Philippines Second Runner Up
Team Parasitica Bangladesh World Finalist and Most Popular Team
Team Echo Innovators Nepal World Finalist
Team Titans Sri Lanka World Finalist
Team Welse Thailand World Finalist 

7Teams to be sponsored by Microsoft:
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Head of Kominfo’s R&D Manpower Centre, 
Yusuf Iskandar, invites young generation 
participants of SKKNI to be passionate 
in developing Indonesia’s ICT. “Because 

changes happened due to ICT development. 
In ICT, creativity and innovation are important 
components to be followed at all times to 
accelerate faster transfer of knowledge,” he 
said during National Certification of SKKNI Base 
for young manpower in Surakarta, Central Java.

Basuki Yusuf Iskandar explained how ICT is 
built by young developers. “ICT is for young 
people, ICT is built by young developers like 
Steve Jobs and Bill Gates. They built computers 
from their garage when they were young. 
Mark Zuckerberg made a social media game, 

Facebook, having now, 
millions of users, when 
he was young”. 

He also conveyed 
that this event was a 
connector of vocational 
education gap with 
industry world. “The 
requirement to pass 
the assessment is to 
comply with industrial 
demand because 
Development Study 
Institution (LSP) is 
formed by Profession 
Association, Industry 
Association and 
Education Association”. 

Chairman of 
Commission I House 
of Representatives 
(DPR) RI, Abdul Kharis 
Almasyhari said that 
national certification 
of SKKNI base will 
deliver certification 
participants to become 
professional.

“Today, you are 
joining an activity 
that will deliver 
you to become a 
professional with 
national certificate, 
like Abdul Hadi who 
has an international 
certificate,” he gave an 
example of Abdul Hadi, 
a graduate of Machine 
vocational school in 
Bandung, a holder of 
International Certificate 
for machinery that 
he had met in Doha, 
Qatar. 
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Indonesia Games 
Championship (IGC), held 
by Telkomsel since March 
2017 finally reached final 
stage. The event was held 

at Kartika Expo Balai Kartini, 
Jakarta, at the end of last 
April, all national finalists 
competed for a total prize of 
more than Rp. 500 million. 
Previously, semi final had 
been held in Medan, Bandung, 
Surabaya, Malang and 
Makassar, where 1,200 teams 
or around 4,000 gamers 
competed to final stage in 
Jakarta.

Telkomsel Vice President 
Digital Lifestyle, Crispin 
Tristram said, “Telkomsel 
is committed to support 
technology implementation 
to improve Indonesian youth 
creativity. IGC is a form of our 
support on the development 
of gamer community which 
is also to stimulate the local 

game industry itself.”
In addition to PC Game 

and Mobile Games final, 
during this event, Telkomsel 
also organized cosplay 
competition, divided in three 
categories: Individual Coswalk, 
Individual Cosplay and Cosplay 
Cabaret. Participants were 
judged by Zainaru, Ryan CD 
and Frea Mai. Also present 
were judge Shine from 
Malaysia and Onnies from 
Thailand. 

Held coincided with Kartini 
Day, on April 21st, ICG was 
also seen as celebrating 
women participation in 
gaming industry, whether 
as gamers or cosplayers. At 
the event, women gamers 
for Point Blank, Female 
Fighters and Beleza showed 
their talent. Moreover, with 
3 women being judges 
from total 5 proves women 
competence in the industry.

Indonesia Games Championship
Grand Final
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As part of joint cooperation 
with Arsenal Football Club 
(AFC), Indosat Ooredoo 
has been appointed as 

Telecommunication Partner in 
Indonesia in organizing “Goes 
to Emirates Stadium” for IM3 
Ooredoo winner. The winner will 
be sent to Emirates to witness 
directly the match of Arsenal 
FC at Emirates Stadium.  The 
winner was announced at end 
of April 2017, at same time 
of Match Screening watching 
together between Arsenal and 
Tottenham Hotspur, attended by 
around 1,000 Arsenal Indonesia 
supporters (AIS), at Indosat 
Ooredoo Building.  

During this time, AFC sends 
one of their legendary player, Ray 
Parlour, who personally handed the 

As Official Partner 
Telco Arsenal in 
Indonesia, IM3 
Ooredoo Invites 
Subscribers to 
Emirates Stadium
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prize to Welly Gunawan, winner 
of “Goes to Emirates Stadium”, 
who lives in Palembang, so it 
was symbolically represented by 
Rawindra, Chairman of AIS. 

“We are very proud with the 
appointment of Indosat Ooredoo 
as Official Telecommunication 
Partner from Arsenal Football 
Club (AFC), the world football 
league. Through this exclusive 
cooperation, we can provide 
an exclusive content service 
and build a closer relationship 
with our subscribers, especially 
Arsenal fans in Indonesia. Next, 
we will keep expanding this kind 
of partnership as leader organizer 
for sport video content,” revealed 
Prashant Gokarn, Chief of New 
Business and Innovation Officer, 
Indosat Ooredoo. 

Ray Parlour, Legend Arsenal 
said, “During my visit in Indonesia, 
I have seen Arsenal Indonesia 
supporters huge animo and I enjoy 

it. I’m really happy that one winner 
will go to London to directly 
witness match “first hand” Arsenal 
in Stadium Emirates. Thank you to 
Indosat Ooredoo”. 

This exclusive partnership which 
started since 2015 delivers several 
benefits for IM3 customers, among 
others exclusive Content Arsenal, 
official Arsenal Merchandise and 
the latest update news on the 
players and all Arsenal matches 
and the chance to win ticket to 
see live Arsenal match at Emirates 
Stadium.

Program “Goes to Emirates 
Stadium” is dedicated to IM3 
Ooredoo subscribers by accessing 
the service through “465*4#” 
to get Arsenal exclusive info, 
wallpaper, truetone and video. By 
accessing the service, subscribers 
will earn points and they can 
redeem these points to win 
prize such as ticket to Emirates 
Stadium, original Jersey signed by 
Arsenal players, certificates, etc.
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Hongkong smartphone, Infinix, 
introduced S2 Pro, selfie 
smartphone with dual front 
camera. Infinix S2 Pro comes 

with front dual cameras of 13 MP and 
8 MP, and 13 MP back camera. This 
5.2 inch smartphone is equipped with 
MediaTek 6753 processor octa-core 
with 3GB RAM and 32 GB ROM.

Marcia Sun, SEA Regional Head of 
Infinix Mobile, at S2 Pro launch press 
conference in Jakarta said that this 
smartphone was created as a result of 
her travelling hobby. “I love travelling, 
I see people use their GoPro and selfie 
stick, they love to take wefie. Last 
year, I spoke to my product manager 
to develop a product similar to that 
and now we have S2 Pro”. 

Meanwhile, Digital Marketing and 
PR Lead Infinix Indonesia, Anis Toha 
Mansur, said that Infinix’s move to 
bring S2 Pro was a way to bring selfie 
smartphone to wefie level with dual 
front camera. “Not often people 
optimize wefie. Every brand has its 
own optimization tune. There’s bokeh, 
one lens, one tele and monochrome, 
our difference is 135 degree to 
maximize wefie group picture. We 
heard of 135 degree smartphone but 
with back camera, for front camera, 
Infinix is the widest,” he explained.

Marketing Manager Infinix Indonesia, 
Eko Susanto, added that Infinix S2 Pro 
smartphone had 3000mAh battery 
with fast battery filling technology 
and battery save. “Our technicians 
say 10% battery save”. Infinix S2 
Pro will be available with pre-order 
system exclusively at Lazada at Rp. 
2,450,000.

Infinix introduced its latest product 
in Indonesia, Infinix S2 Pro. The first 
wefie smartphone in the world with 
dual front camera. Having superior 
design and technical perfection, Infinix 

Selfie and 
Wefie 
Smartphone 
with Dual 
Front 
Camera

INFINIX S2 PRO
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S2 Pro comes in a metal smartphone 
that bends perfectly to spruce 2.5D 
screen, already completed with IPS 
HD screen glass cover. Highlighting 
the desire to share happiness, Infinix 
positions itself as a pioneer in the 
latest trend for young and stylish 
customers. 

“Around 93 million photos are 
shared and uploaded daily. Most of 
them capture different stories; the 
problem is, it is difficult to capture 
the whole picture. For example, 
when taking selfie, sometimes the 
backdrop or friends’ face are not 
fully captured. Most people deal 
with selfie stick or photo edit apps, 
but we can handle it with Infinix S2 
Pro, that has the first 135° ultra 
wide lens in the world,” said Marcia 
Sun, SEA Regional Head of Infinix 
Mobile. 

“We can capture all the happy 
moments without leaving anyone 
behind”. 

Human eyes can capture object 
up to 180° and specifically try 
to capture as many objects as 
possible, sometimes even more than 
eye capacity. Pictures captured by 
Infinix S2 Pro wide angle lens will 
transmit the uniqueness and able 
to inspire human eye vision, which 
will minimize the hassle of using 
selfie stick and its selfie/wefie 
accessories. 

 “Taking selfie photo may seem 
selfish, and so Infinix prioritize 
wefie. Infinix S2 Pro comes with dual 
front camera, that has become a 
trendsetter in smartphone industry 
as well as 135° ultra wide lens 
and 8MP front camera. With all its 
features, S2 Pro is ready to take 
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selfie to a new wefie era,” said Eko 
Susanto, Marketing Manager Infinix 
Indonesia. 

Back in collaboration with Lazada 
Indonesia, Infinix S2 Pro will be available 
exclusively at Lazada.co.id for the 

latest wefie smartphone that offers 
best experience for customers in 
Indonesia. 

“We are very eager to welcome 
Infinix as our partner, we are also 
proud that Infinix has chosen us 
as a reliable exclusive partner and 
distributor in Indonesia. Working with 
Infinix to bring best products to our 
Indonesian customers, is one of our 
focus in Lazada. Our customers tend 
to find best mobile technology. Today, 
we are proud to announce that Infinix 
and Lazada Indonesia will bring the 
latest Infinix S2 Pro to Indonesia. This 
extraordinary smartphone is equipped 
with excellent features and will be 
available exclusively for our Indonesian 
customers with pre-order system, only 
at Lazada,” promoted Duri Granziol, 
Co-CEO of Lazada Indonesia. 

Infinix S2 Pro has 1 year official 
warranty. Infinix has prepared a 
customer service centre and Pick Me 
Up Service program that covers across 
the country. 

Main	Features	of	Infinix	S2	Pro

• From selfie to wefie. Dual front camera   
 (13MP + 8MP) with 135° ultra wide lens

• Typical display. 2 HD IPS Display with 
 2.5D glass frame and solid metal body

• Speed and stability. 64 bit octa-core 
 processor with 3GB RAM and 3000mAh   
 battery and X-charge ability

• Extraordinary ability. With only a tap to 
 take incoming call, open lock and take   
 photo, only with one tiny touch

• Android M of XOS base and Magic Movie   
 2.0 and Freezer
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