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Dear beloved readers,
We are familiar with over the top 

applications (OTT), which have been around 
for ten years. Although, OTT took public 
attention because of the money involved 
in the business, from commercials and the 
increased value of the companies along with 
increase of their users. Sadly, most OTT that 
exist in Indonesia are global OTT. OTT can go 
over the countries’ boundaries and absorbs 
local fund, mainly from commercials and 
market. Global OTT, without office, without 
paying taxes, and without placing their server 
in Indonesia, forcing local OTT struggle extra 
hard in the competition because the latter 
have obligations that are not borne by global 
OTT. Until the government issues a Circular 
Letter, that is now in process to manage OTT 
using a Ministerial Regulation of Minister of 
Communications and Informatics. Searching 
for a formula to manage OTT is our main 
editorial for ICT Magazine No. 59-2017.

So many topics happened in the last month 
related to Indonesia’s ICT, but we cannot 
go over them all in this edition. Only the 
interesting and important ones are brought 
to you. Including the latest update on Palapa 
Ring toll road construction, where the west 
area is now beginning sea cable construction. 
We will also raise the government’s effort 
to evaluate Investment Negative List 
(DNI), in which it will regulate limitation on 
e-commerce and telecommunications. 

We will also review government’s success 
saving the orbital slot Palapa Satellite 146E, 
Google’s effort to provide Gapura Digital 
training (Training for People’s Business 
Movement), to empower small medium 
business, and last but not least, the launch 
of Presidential Regulation no. 74/2017  
concerning Road Map e-Commerce year 
2017-2019. 

Happy reading and keep sending us your 
feedback, comments and pieces to redaksi@
majalahict.com 

Go forward Indonesia’s ICT. Happy 
independence. 
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Over the top (OTT) 
or application based 
service, is not new in 
Indonesia. Facebook 

has been around for 10 years, 
YouTube, to see and share 
videos came even before 
Facebook. But ‘cake sharing’ 
that is mostly enjoyed by 
foreign OTT, has just come 
to our attention in these last 
few years. In fact, Indonesia 
does not get anything from 
this huge internet OTT such as 
Google, Facebook, Twitter, etc. 
The case came to surface when 
Directorate General Tax was 
after Google to pay their tax 
liabilities. 

Ministry of Communications 
and Informatics (Kemkominfo) 
does not move fast enough 
to implement the Permanent 
Establishment (BUT) rule for 
international content and app 
service providers. DirGen 

Formula to Manage OTT
Searching the Right
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Tax has urged Kemkominfo to soon 
implement the legislation to tax 
these OTT.

According to Iwan Djuniardi, 
Director Transformation Technology 
Communications and Information, 
DG Tax, currently many OTT and 
foreign e-commerce often evade 
their tax obligations due to no 
legislation on the matter. 

Iwan firmly assured that there 
were many unfair treatments in 
dealing with foreign players vs local 
because local business are subject 
to pay taxes compared to foreign 
business. “This is unfair, local should 
pay tax, while foreign does not 
need to pay tax. Kemkominfo must 
immediately implement BUT. 
We cannot do 
anything since 
their jurisdiction is 
abroad,” explained 
Iwan. 

If the 

legislation is announced and foreign 
OTT evade their tax obligations, 
while still operating in Indonesia, 
Kominfo must block such application. 
“Only Kominfo can block if there’s a 
foreign OTT who doesn’t pay their 
tax”. 

Google was the first target. 
Seems now Google tax matter 
has completed. Although it was 
mentioned that the number paid 
is less than expected, only around 
Rp. 200 billion. However, Finance 
Minister, Sri Mulyani Indrawati 
assured that after Google tax issue, 
the government will go after other 
OTT in the form of BUT and operating 

in Indonesia. This is government’s 
commitment to increase tax 

obedience and tax 
payment of such 

BUT. 
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“If they are operating in Indonesia, 
naturally, they become tax object, 
it does not matter, whether the 
tax subject is in Indonesia or 
abroad,” she said. Her office will 
soon coordinate with Minister of 
Communications and Informatics, 
Rudiantara, to arrange the BUT and 
OTT matters. OTT policy is issued by 
Kemkominfo. 

Sri Mulyani also addressed that 
DirGen Tax (DGT) of Ministry of 
Finance, has sealed a deal with 
Google. That deal is tax payment 
for 2016 Annual Tax Return on 
Corporate Income Tax. Unfortunately, 
she does not reveal how much that 
tax payment, whether based on 
Google self assessment or based on 
DGT calculation that is agreed by 
both parties. 

“We have discussed with them and 
there’s an agreement based on 2016 
Annual Tax Return (SPT). This is a 
confidential matter, we cannot reveal 
the amount”, she said.

A while ago, during a closed 
meeting between Google and 
DGT, it was implied that DGT has 
given ‘a safe number’ for Google 
in Indonesia. That number was 
based on data provided by Google 
Indonesia Accounting Director, in this 
calculation the penalty fee of 150% 
was deleted and both parties agreed 
on this. 

OTT Legislation
Ministerial regulation on OTT is a 

must. 
“Ministerial regulation on OTT is 

a must. Since 2016, Kemkominfo 
has issued a Circular Letter on OTT. 
Other countries already have such 
regulation,” explained Director 
General Post and Informatics Ahmad 
M. Ramli in a public discussion on 

Ministerial Regulation Draft (RPM) 
concerning OTT in Jakarta, in early 
August 2017. 

According to DG Ramli, the 
consideration to launch such 
regulation is to protect public 
interest, telecommunications 
provider and national interest. Also 
to increase public economy, create 
an equal telecommunications and 
strengthen nation competitiveness. 

“We expect this RPM to encourage 
local OTT to make content such as 
Spotify. It will be tough to go against 
Line, WhatsApp but we can compete 
using Indonesian songs content,” 
said Ramli.

Further, according to DirGen PPI, 
the rule in RPM OTT tends to lean on 
“registration” compared to “license”. 
It shows that the government wants 
to manage but does not want to limit 
OTT services in Indonesia. 

“We should let OTT grow well, 
but state’s right, public protection 
and state sovereignty must be 
maintained,” said Ramli.

International Tax Director Ministry 
of Finance Poltak Maruli John Liberty, 
appreciates the RPM OTT. “Rules on 
global OTT should be made firm so 
we can tax them,” he said. 

Other positive advantage on 
articles related to BUT, according 
to Liberty, among others, are 
equality in competition for both local 
and global OTT; better consumer 
protection if there’s a physical OTT 
representative office in Indonesia; 
and to ease law enforcement. 

Director Telecommunications 
Benyamin Sura added that OTT 
services contribute to life quality 
improvement for applications such as 
Gojek and Grab, and OTT also moves 
small medium enterprises (UKM) 
sector and Creative Economy.



MAIN REPORT

Global OTT must 
synergize with cellular 
telecommunications operator 
in Indonesia, in a mutual 

win-win work pattern. Government 
serves as mediator so OTT are willing 
to cooperate, and not just after 
profit and exploit operators’ internet 
network and data, conveyed Chief 
Research Telematics Sharing Vision 
Dimitri Mahayana. According to him, 
global OTT should synergize with 
cellular operators and mediated by 
government through regulations, 
to create a balanced business 
opportunity. One way to do that is 
by making bundling data package 
and set a fix tariff for OTT. This 
mechanism has been done by some 
operators, for example Indosat 
with Spotify, XL with Yonder. “Other 
possible way, operator sells data to 
advertisers through OTT, and then, 
OTT must ride on that operators’ 
infrastructure. Other form of synergy 

can be discussed 
among OTT, 
operators and 
government”. 

Dimitri re-
affirmed that 

communication 
must be 

open 

GLOBAL 
OTT MUST 
SYNERGIZE 
WITH LOCAL 
OTT

7No. 59 September 2017Majalah I  TC

Dimitri Mahayana



MAIN REPORT

8 No. 59 September 2017Majalah I  TC

because government has 
already many regulations for 
telecommunications operator. On 
the other hand, OTT players are not 
subject to such right rules. “They 
don’t need to pay license, permit, 
tax, optimum service to consumers, 
so their operational costs are less 
compared to local operators who 
need to make big investment. 

Without any regulations on these 
OTT, it’s possible that they will 
acquire local operators in the future”. 

The intention to go there is shown 
by Google who bought a number 
of hardware and virtual network 
companies. “This is dangerous 
because information will only come 
from one source,” he conveyed. 
Therefore Sharing Vision requests to 
government to force global OTT to 

build their data center in Indonesia. 
A while ago, Minister Rudiantara 
and DirGen ICT Application once 
intended OTT not need to build their 
data center. “In my opinion, data 
center is an important component so 
they cannot evade tax. Because all 
transactions are recorded online and 
they cannot deny them”. 

In fact, the relevant regulation 
already exists, Article 17.2 of 
Presidential Regulation No. 82/2012 
on System and Electronic Transaction 
(PTSE). Therefore, global OTT must 
build data center in Indonesia. 

“Map and direction must be clear. 
In 2017, it should be clear who 
we go after to build data center in 
Indonesia, we must not allow social 
jealousy as it is bad for business,” he 
ended.

1. Over the Top service or OTT is internet applications or internet 
content service. Internet application service is a software utilization 
that enables communications services in the form of short messages, 
voice call, video call, emails, and chatting/instant messaging, as well 
as financial & commercial transactions, data storage, search engine, 
games, network and social media including its derivatives by utilizing 

Few Ministerial Regulation Draft 
Concerning OTT
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internet access through telecommunication network providers.
Internet content service is provision of digital information in the 

form of writing, sound, picture, animation, music, video, film, game 
or combination of several of them/all of them, including streaming, 
download by using internet access of telecommunication network 
providers.

2. OTT service provider can be an individual of Indonesian citizen 
(WNI); or Indonesian legal/non legal permanent establishment. OTT 
service can be provided by global OTT under the terms to become a 
Permanent Establishment (BUT), in Indonesia. OTT service providers 
must register their business forms and activities to Indonesian 
Telecommunications Regulatory Body (BRTI) latest within 30 (thirty) 
days before providing OTT service in Indonesia by submitting the 
required documents.

3. OTT service provider must comply to the provisions of 
legislation, perform data protection and personal data (data privacy), 
content filtering and sensor mechanism, using national payment 
gateway that is incorporated in Indonesia, especially  for paid OTT 
must use Indonesia internet protocol number and place several 
servers in the data center within the territory of the Republic of 
Indonesia, ensure access to lawful interception and evidence taking 
for purposes of a criminal investigation or criminal case investigation 
by law enforcement officials and placing the service information or 
instructions in Bahasa Indonesia.

4. Supervision and control on the implementation of this 
Ministerial Regulation is carried out by BRTI. 

5. Minister can form an OTT service forum that involves ministries/
institutions, and/or relevant experts. OTT service forum duty is to 
provide feedback to the Minister in determining policies related to 
OTT service provision in the territory of the Republic of Indonesia. 

6. OTT service providers who violate the legislation are subject to 
penalty in the form of bandwith management.

39No. 59 September 2017Majalah I  TC
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International Telecommunication Union (ITU) has 
approved filing extension application for Palapa PAC-C 
146E and Palapa PAC-KU 146E, proposed by Ministry of 
Communication and Informatics (KemKominfo), and so the 

frequency at both filings can operate.
Kominfo has requested a license to Radio Regulation Board 

(RRB) on July 17-21, 2017. That application was proposed 
after ITU, in November 2016, conveyed that frequency 6665-
6823 Mhz and 12523-12679 Mhz are not brought back into use 
(bbiu), and would be deleted. Kominfo stated their objection 

Indonesia Saves 
Orbital Slot Satellite 
Palapa 146E
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and requested ITU not to proceed. 
They requested extension to suspend 
filings for Palapa PAC-C 146E and 
Palapa PAC-KU 146E.

With regard to proposal made to 
RRB, Kominfo had four preparation 
meetings together with Directorate 
Resources Management and PT 
Pasifik Satelit Nusantara(PSN) and 1 
time pleno meeting among PT PSN, 
Ministry of Foreign Affairs, Kominfo’s 
International Affairs and DirGen Post 
and Informatics Resources (SDPPI).

The important points proposed 
to RRB was, Indonesia, as an 
island country, requires a satellite 
to support communications in 
areas where it’s difficult to reach 
by terrestrial. Filing Palapa PAC-C 
146E and Palapa PAC-KU 146E have 
been in operations since 1999 until 
2016. There was a satellite damage 
occurred in 2013 due to force 
majeure.

PSN as satellite operator has 
tried to procure a new satellite, 
satellite PSN VI. In December 
2013, PSN signed a contract with 
satellite manufacturer, Boeing. This 
contract ends at the following year 
since Boeing couldn’t recruit a co-
passenger. 

In 2014, PSN rented a satellite for 
operations in orbital slot 146BT. This 
satellite was known as satellite PSN 
VR (Palapa C2), however it cannot 
cover frequencies Palapa PAC-C 146E 
and Palapa PAC-KU 146E, so PSN 
must look for a replacement satellite 
that can cover all frequencies. At 
the same time, PSN made a new 
contract with SS/L to procure PSN 
VI. The search for replacement 
satellite PSN VR could only proceed 
in November 2016 with satellite 
PSN VR2 (Asiasat-3S), although the 
covered frequencies were only those 

of Palapa PAC-KU 146E and not all of 
Palapa PAC-C 146E. 

At the beginning procurement 
of satellite PSN VI with SS/L PSN 
received a loan from Bank US Exim. 
In 2015, following change of policies 
in the US, US Congress decided that 
Bank Exim should not distribute new 
loan for other countries, therefore 
the loan could not be continued. PSN 
looked for loans from other foreign 
banks and received it from Bank 
Export Development Canada (EDC). 
With this shift loan from Bank Exim 
to Bank EDC, PSN VI satellite project 
was delayed. New satellite project 
begun in May 2017, for 19 months. 
PSN VI was scheduled to launch in 
December 2018 and estimated to be 
in operations in orbital slot 146BT by 
June 2019. 

Request to RRB for bbiu extension 
Palapa PAC-KU 146E could be 
extended until operation of PSN 
VR2 in November 2016 and bbiu 
extension Palapa PAC-C 146E could 
be extended until operation of PSN 
VI in June 2019. 

RRB Convention
On July 13, 2017 before 

RRB convention, Kemkominfo 
that consists of DirGen SDPPI, 
International Agency, Deputy 
Director Orbital Satellite 
Management, staff sub Orbital 
Satellite Management, PTRI Geneva 
along with PSN visited ITU. 

They met ITU management and 
gave a comprehensive explanation 
about problems that Indonesia had 
to deal with, and requested feedback 
and suggestion if any lacking 
information on the proposal and 
supporting documents. Kemkominfo 
also addressed the importance 
of satellite for Indonesia. They 
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explained chronology 
and satellite procurement at orbital 

slot 146BT that delayed procurement for PSN VI. 
They also informed that interim satellite used was 
purely for operations and not just to extend filing. 

During 78th RRB Convention on 17-21 July 2017 
in Geneve, Switzerland, they approved Indonesia’s 
proposal. Consequently the frequencies at Palapa 
PAC-KU 146E and Palapa PAC-C 146E are back in 
operations according to their registered filing. 

As previously known, PT Pasifik Satelit 
Nusantara (PSN) managed both Palapa PAC-
KU 146E and Palapa PAC-C 146E at orbital slot 
146BT. In January 2013, Chinasat-5B operating 
at orbital slot 146BT, damaged one of its solar 
panel and had to be re-orbited. 

Kemkominfo registered the suspension 
request to ITU from January 2013 to January 
2016. Meanwhile in December 2014, PSN 
placed floater satellite (Palapa C2) known as 
PSN VR at orbital slot 146BT. This satellite was 
to bring back into use (bbiu) filing Palapa PAC-
KU 146E and Palapa PAC-C 146E at orbital slot 
146BT. 

But PSN VR could not cover all frequencies 
and ITU objected. ITU requested the 
continuation for utilization of frequency 
that does not exist in Palapa C2; they were 
frequency 6665-6723 Mhz and 12523-12679 
Mhz, which was responded by Kemkominfo 
that those frequencies would be bbiu before 
suspension filing period ended in January 
2016. Although ITU also reminded that 
January 2016 was the limit for suspension 
filing Palapa PAC-KU 146E and Palapa PAC-C 
146E. ITU even published code TOTAL. 
Meaning that all frequencies of Palapa 
PAC-KU 146E and Palapa PAC-C 146E have 
been bbiu and received by ITU. 

On the other hand, Kemkominfo 
reminded PSN to bbiu frequencies that 
have not been bbiu by PSN VR. According 
to PSN, his office has been looking 
for satellite that is able to bbiu that 
frequency. But until due date from ITU, 
PSN has not found the right satellite. 
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PT Telekomunikasi 
Indonesia Tbk 
(Telkom) is considering 
its subsidiary, PT 

Dayamitra Telekomunikasi 
(Mitratel) to launch IPO, 
as conveyed by Director 
Digital and Strategic 
Portfolio Telecommunication 
Indonesia, David Bangun, in 
Jakarta.

The corporation will 
support Mitratel to enter 
stock exchange and 
increase company value. 
Firstly, the corporation will 
consolidate their business 
tower and merge Mitratel 
and PT Telkomunikasi Seluler 
(Telkomsel). 

After that, through this 
subsidiary, the corporation 
will acquire other tower 
companies and register at 
Indonesia Stock Exchange 
through IPO or backdoor 

listing.
On Mitratel to launch its 

stocks, David assured that 
it had nothing to do with 
funding need. “We never 
intend to release tower 
business, in fact we want 
to consolidate it. There are 
three or four companies 
of tower business at 
stock exchange, we have 
not decided what kind of 
company’s criteria to be 
included if we are doing 
backdoor listing,” he said.

During 1st semester of 
2017, Telkom booked income 
profit of Rp. 64.02 trillion or 
13.4% increased compared 
to last year, Rp. 56.45 
trillion. In this semester, 
Telkom books revenue from 
data, internet and IT services 
of Rp. 27.12 trillion and Rp. 
26.02 trillion from cellular 
voice and SMS. 
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tate-Owned Enterprise 
(SOE) Minister Rini 
Soemarno and the 
President Director of 
PT Telekomunikasi 
Indonesia Tbk (Telkom) 
Alex J. Sinaga, Regent 
of Maluku Barat Daya 
Barnabas Orno, and 

Commander of Military Area 
XVI (Pangdam XVI) /Pattimura 

Maj. Gen. Doni Monardo, have 
inaugurated the operations 
of Base Transceiver Station 
(BTS) of Telkomsel, Telkom’s 
subsidiary, in Ustutun Village, 
Liran Island, Maluku Barat 
Daya Regency in a work 
visit of SOE Minister to Liran 
Island.

Located in the north of 
Timor Leste, Liran Island 

Locals of Liran Island 
Can Now Enjoy Free 
Telecommunications Service

S
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is one of the remote islands in 
Indonesia. The island is a part of 
Maluku Barat Daya regency, Maluku 
Province. For the whole time, locals 
of Liran Island could only enjoy 
Telkomsel’s telecommunications 
networks services with international 
roaming tariff. 

Therefore, the operations of 
the first BTS on the island with 
1,118 people population show that 
SOEs, particularly TelkomGroup, 
care for the nation. The BTS 
inauguration is an effort to open 
telecommunications access for the 
locals who live on remote islands.

In the work visit, SOE Minister 
Rini M. Soemarno and President 
Directors of SOEs in Maluku 
Barat Daya Regency, said that 
the presence of SOEs in Maluku 
Barat Daya Regency shape 
the commitment of SOEs in 
accomplishing the nine goals 
(Nawacita) of President Joko 
Widodo and Vice President Jusuf 
Kalla administration, especially in 
encouraging the development and 
improvement of remote islands.

On Sunday (6/8), Minister 
Rini also inaugurated Broadband 
Learning Center (BLC) and Digital 
Library (PaDi) built by Telkom in 
SMP PGRI Moa junior high school, 
Moa Island. At the same time, 
Minister Rini had a dialogue with 
some students and tried to access 
and use PaDi application. She asked 
the student to use BLC and PaDi 
facilities optimally.

"Through BLC, students in 
Liran Island can study by using 
the internet optimally to broaden 
their knowledge. Besides that, the 
students can access books, study 
journals, and the other sources of 
knowledge virtually via PaDi. Use 

the digital reading facilities. By 
reading more, all of us Indonesian 
national can glorious and take over 
the world," Rini said.

Meanwhile, Alex J. Sinaga hopes 
the telecommunications access in 
Liran Island could accelerate the 
local economic growth. "According 
to the research result of World 
Bank in 2015, the growth of 10% 
internet access in a country can 
improve the economy by 1.35%. 
Therefore, the presence of 
Telkomsel network could make the 
communications between Indonesia 
people from one island to another 
island are expected to go well. 
We also expect that the presence 
of TelkomGroup in Maluku Barat 
Daya Regency could improve the 
economy level of the locals," Alex 
said.

Besides inaugurating BLC and 
BTS in Liran Island, the SOE 
Minister also provided assistance 
for the renovation of church 
and schools, school equipment, 
village transportation car and 
agricultural products, residential 
area renovation, locals’ house 
electrification, street lamps 
installation, drilled well and 
public restrooms development, 
and teachers’ residential area 
rehabilitation.

The SOEs involved in the activity 
are Telkom, BNI, BRI, BTN, Bank 
Mandiri, Jasa Raharja, Kimia Farma, 
Pertamina, PLN, and Taspen. The 
development in Liran Island is also 
expected to proceed optimally 
with the support of SOEs in 
transportation and logistics sector, 
which are PT Pos Indonesia, Pelni 
and ASDP. All of the development 
efforts is a form of SOEs presence 
for the nation.
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fter last year 
financial close of 
West Palapa Ring 
was completed, 
PT Palapa West 

Ring as executor 
business unit had 18 
months to complete 

all construction jobs 
for operations. West 
Palapa Ring project is 
telecommunications 
infrastructure 
constructing 36,000 
km optical fiber all 
over Indonesia, divided 

Sea Segment of West Palapa Ring 

Begins Construction,
Finished by December 2017

A
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into West Palapa Ring, Central 
Palapa Ring and East Palapa 
Ring.

The construction of 
West Palapa Ring has 
several milestones in its 
implementation, i.e.: land 
acquisition, civil works, 
mechanical and electrical 
Network Operation Center 
(NOC) and Beach Man Hole 
(BMH), 

laying out terrestrial optical 
fibers, laying out sea optical 
fiber, active equipment 
installation and Network 
Management System. Land 
construction has finished, and 
now sea construction for laying 
out sub sea optical fiber begins.

The latter is divided into 2 
batch, which will be carried 
through simultaneously. This 
is a crucial moment, since 
70% cost or more than half 
investment cost, goes to subsea 
cable. 

Today marks the most 
important step of West 
Palapa Ring project work, 
i.e. laying out subsea optical 
fiber batch 1, total 1,242 km 
covering Tanjung Bembam 
Batam – Tarempa (369 km); 
Tarempa – Ranai (322 km); 
Ranai – Singkawang (352 km); 
Sekanah – Daik Lingga – UQJ 
Bintan Tanjung Bembam (199 
km). Next is Batam – Karimun 
– Tebing Tinggi – Bengkalis – 
Siak and Daik Lingga – Kuala 
Tungkal, will be continued as 
batch 2. 

Above Batam sea, today, 
Minister of Communications 
and Informatics, Rudiantara, 
himself, particularly officiates 

the kick off construction of sub 
sea optical from Limin Venture 
ship. In his opening speech, he 
says, “West Palapa Ring project 
has 2 kinds of construction, 
land and sea construction. I 
have been notified that land 
construction is fully complete. 
Now, sub sea optical cable 
is laid out until destination 
station. Subsea cable is planted 
to avoid damage from ships 
berthing activities, there will 
also be hanging subsea cable, 
and so coordination among 
relevant institutions, i.e. 
Bakamia is required”. 

Palapa Ring is a program to 
connect all regency/provincial 
capital cities with optical cable, 
particularly for areas untouched 
by high speed internet. Every 
work should be finish by 2019. 
In the contract, by end of 
2018, everything is expected 
to complete. “Palapa West Ring 
contract should be finished by 
February 2018, I talked to West 
Palapa Ring executor that is 
targeted to complete by end 
of 2017. By then, we will see 
Indonesia in full picture” he 
ended. 

As information, laying 
out cable batch 1 is done 
using Limin Venture ship of 
Indonesian flag. Despite having 
capacity of keeping 1,500km 
cable, the vessel with 3 cable 
storage tanks can only lay out 
cable up to 20m depth. 

All batch 1 lay out is targeted 
to finish by December 2017. 
While batch 2 sub sea cable lay 
out is planned to take place in 
early September and finish by 
this December.
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Head of Indonesia 
Broadcasting Commission 
(KPI), Yuliandre Darwis, 
says to improve Indonesian 

children quality of life, every 
parties must take part, including 
mass media. Currently, media 
influence such as television 
programs can also determine the 
children quality of life through their 
contents. 

“Relaying qualified, educative, 
having value and inspiring 
programs for children in Indonesia, 
can make that happen,” said 
Yuliandre in his opening speech 
in 2017 Child Friendly Award in 
Mercure Hotel. 

According to him, National 
Children Day momentum, grows 
an everlasting spirit for every 

Award for 
Child Friendly 
Program, 
an Effort 
to Improve 
Indonesian 
Children 
Quality of Life
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Indonesian people to protect 
Indonesian children. The 
National Children Day is 
important as evaluation and 
improvement on Indonesian 
children life. 

Broadcasting Law No. 
32/2002 on broadcasting 
says that content program 
must protect and empower 
particular viewers, that is 
children and teenagers at 
the right moment. 

“It is natural that 
television programs 
contents should become a 
program that gives positive 
guidance for children and 
teenagers”. 

Andre, his nickname, 
also conveyed that KPI in 
collaboration with Ministry 
of Women Empowerment 
and Child Protection, 
Indonesia Child Protection 
Commission (KPAI) and 
Commission I of House 
of Representative (DPR 
RI) gave appreciation to 
television that broadcast 
child friendly programs.

In the future, he hopes, 
television program can be 
more advanced in improving 
child creativity so children 
can rely on television as a 
good, educative and friendly 
guide.

Meanwhile, at the same 
occasion, Minister of Women 
Empowerment and Child 
Protection, Yohana Susana 
Yembise, hopes for the same 
thing to broadcasting institutions 

to add more special programs 
for children. She said nowadays, 
child programs are lacking 
compared to before. 

Yohana also talked about 
showtime for children in 
eastern part of the country 
such as Papua. 2 hour time 
difference force Papuan 
children to see the program 
at night. 

She gave the awards for 
Child Friendly Broadcast 
category children 
animation.

The list for 2017 Child Friendly 
Program Award Winners:

A. Children Animation    
 category: 
 • Keluarga Somad, 
  Eps Hompimpa (Indosiar)

B. Variety Show category: 
 • Buah Hatiku Sayang, 
  Eps Belajar Mewarnai Batik 2  
  (TVRI)

C. Feature/Documentary   
 category: 
 • Si Bolang, Eps Bertualang di  
  Dende Plongan Napo 
  (Trans 7)

D. Children Music category: 
	 •	Pesta Sahabat, Eps 1 (RTV)

E. Children Movie category:  
	 •	Buyung Upik, Eps 1 (RCTI)

F. Child Friendly special   
 category winner TV: TVRI
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Kemkominfo and Indonesia Broadcasting 
Commission (KPI) would soon give a 
proposal letter to the President to fix 
National Broadcasting Day on April 1 in a 

Government Regulation or Presidential Decree. 
This matter was being addressed during a meeting 
to prepare National Broadcasting Day. 

KPI Head Office Commissioner, Ubaidillah, 
who attended the meeting, said that the plan to 

Plan to set National 
Broadcasting Day 1 April

Enters Discussion
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set NBD has been long 
awaited. 

 “Since Solo 
declaration in 2010, 
we encourage the 
government to fix April 1 
as National Broadcasting 
Day. We hope Solo 
decision is final,” he 
conveyed full of hope. 

Kemkominfo 
Broadcasting Director 
Gerryantika explained 
that since 2010, the 
commemoration 
for National 
Broadcasting 
Day is 
routinely 
hold. 
According 
to him, 
April 1 is 
the peak of 
television 
or radio 
day. “The 
birthday of 
TVRI and RRI,” 
he said. 

Gerry 
ensured to give 
an explanation to the 
minister so he can 
explain this hope to Mr. 
President. 

Secretary of KPI Head 
Office Maruli Matondang 
explained KPI has 
organized a seminar 
and invite history 
experts to fix April 1 as 
Broadcasting Day. The 
history dates back not to 
the birth date of RRI or 

TVRI, but a birth date of 
local radio in Solo, SRV. 

“Every 1 April since 
2010, we have organized 
broadcasting day in a 
number of regions with 
respective themes. At 
that time, we hope that 
during NBC in NTB, NBC 
was fixed in a form of 
legislation but it has not 
been carried out until the 
last NBC in Bengkulu. 
We do expect that by 

April 1, 2018, it can be 
fix in a legislation,” 

conveyed Maruli.
Meanwhile, 

Assistant 
Deputy State 
Secretary, 
who was 
invited in the 
meeting said 
that choosing 
April 1 as 
broadcasting 

day is related to 
history. “If there 

is a suggestion 
from the relevant 

ministry concerning 
the matter, it can be also 
fix. I suggest to soon 
provide the data to our 
President. Minister of 
Communications and 
Informatics can be the 
connector,” he said. “We 
will discuss this with Mr. 
President, when or how 
long it will be fix, we 
don’t know yet, it can be 
a quick or long process,” 
he ended.
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Award of 2017 Syi’ar Ramadhan, 

Filling Program with Good Values

Broadcast programs 
are supposed to give 
example and good 
values for human 

quality improvement. 
Broadcast content must 
give correct information and 
does not spread misleading 
hoax, as conveyed by Head 
of Indonesia Broadcasting 
Commission (KPI), Yuliandre 
Darwis.

“Giving out information 
should be entertaining and 
at same time educative 
for public. Presenting the 
program must be a control 
and social glue for the 
nation,” during his speech in 
2017 Syi’ar Ramadhan Award 
at Balai Sarbini. 

Ramadhan can be a turning 
point for broadcasting 
institutions to instill spiritual 
and religious values in their 
programs. “Ramadhan spirit 
should not just stay during 
Ramadhan month but at all 
times”, he said in front of 
hundreds of guests. 

Andre requested 
broadcasting institutions 
to add more of Ramadhan 
theme programs. “We should 
add programs that have 
good values, virtues, social 
kindness and transmitting 
Ramadhan nobility in our 
society life”.
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He hopes award for Syi’ar Ramadhan 
can encourage broadcasting institutions 
creativity to keep creating qualified, 
educative, spiritual and entertaining 
programs. 

The winning program for 2017 Syi’ar 
Ramadhan, religious variety show 
category is TVRI with Jelang Sahur 
program. 

Talent search is won by Indosiar with 
Aksi Asia and talk show category is won 
by Metro TV with Tafsir Al Misbah.

Television movie/film category is won 
by RCTI with Dunia Terbalik and reality 
show category is won by TVRI with 
Ibuku Surgaku. 

Hijab Traveler by Trans TV wins 
feature/documentary category. 
Sermon category is won by Trans TV’s 
Tausiah with AA Gym. The best Syi’ar 
Ramadhan TV for 2017 is won by 
TVRI that broadcast the most qualified 
religious programs.
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Gapura Digital Training,
Google Empowering UKM

A series of training 
programs for small 
medium business, 
initiated by Google, 

Gapura (Training for People’s 
Business) Digital, is coming 
to Bali at end of this week. 
After successfully held in six 
(6) cities in Indonesia, Gapura 
Digital Training is officially open 
in Bali in mid August 2017. 
Collaborating with co-work 
space Kumpul as venue for 
the training, this program is 
guaranteed to sharpen the UKM 
business in Bali to expand their 
business into digital. 

The training is provided for 
free and anyone can register at 
g.co/gapuradigital. Participants 
will learn many ways to take 
advantage of internet to market 
their business, with training 
materials such as marketing 
your business via YouTube, 
tips about SEO and SEM 
and guidance to use Google 
products. 

Began since May 2017, 
Gapura Digital has reached at 
least 4,570 participants. Direct 
discussion with the speakers 
and sharing experience with 
other business persons can be 
gained through this program. 

One participant of Gapura 
Digital Training in Jakarta, 
Irena Surosoputro, owner 
of Cokelatin, admits such 
benefit. This program helps 
business players like her to 
learn marketing products via 
internet. 

“Gapura Digital Training 
program is very useful for me. 
I was taught to take advantage 
of the digital world to expand 
business and to discuss with 
the ‘teachers’, other business 
men and Google team,” she 
said.

Irena hopes, this class will 
keep supporting businessmen 
in Indonesia, to know more on 
how to take advantage of the 
digital to expand their business.
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Deputy Economy Cabinet 
Secretary holds a Focus 
Group Discussion (FGD) on 
evaluation implementation 

and prospect investment negative 
list one year after Presidential 
Regulation No. 44/2016 on closed list 
business and open list business with 
requirements in Alila Hotel, Central 
Jakarta. One of business that made 
into DNI in 2016 was e-commerce 
and telecommunications. 

Deputy Director Macro Economic 
Investment and Business Entity of 
Deputy Economic Cabinet Secretary, 
Diana Irawati in her report said 
Presidential Regulation on DNI 
is closely related to increasing 
investment in Indonesia.  

She thinks positive impact of 

that achievement is an effort by 
the ministries as well as regional 
authorities that bring good response 
from media and global investor. 

“Next, we estimate economic 
growth in 2017. The most important 
is positive sentiment for investors 
to support investment in Indonesia,” 
said Diana. 

Diana conveyed that World Bank 
gives a report and recommendation 
for Indonesia’s government to make 
policy reform to influence foreign 
investment, especially through 
reducing limitation on investment 
in DNI, particularly on foreign 
equity limit, order for small medium 
business (UKM) products, and local 
content requirement. 

“The World Bank also suggests 

Investment 
e-Commerce Negative List (DNI) for 

Business is Reviewed
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Indonesia to revoke policy on 
investment limit by sector and 
local, which is in contradiction 
with DNI,” she added.

To increase investment in 
Indonesia and to prepare for 
ASEAN Economic Community 
(AEC), Indonesia should revise its 
list of closed and open business 
with requirements in investment 
(DNI). 

This revision was included 
in Presidential Regulation No. 
44/2016 signed by President Joko 
Widodo on May 12, 2016. This 
Regulation replaces the previous 
regulation, Presidential Regulation 
No. 39/2014.

This regulation categorizes into 
three business units, i.e.: closed 
business unit, open business 
unit with requirement, back up 
business unit or partnership 

with micro, small, medium 
enterprises and cooperatives, 
and lastly open business unit 
with specific requirements. In 
Communications and Informatics 
sector, foreign investment totals 
67%. Telecommunication tower 
business is still closed for foreign 
business, while e-commerce is 
open up to 49%. 

67% open business comprises 
of fix telecommunication network, 
mobile telecommunication 
network, NAP, data 
communication system, internet 
phone for public use, content 
telecommunication service and 
call center. 

For market place base platform, 
daily deals, price grabbers, online 
ads, with total investment below 
RP. 100billion, foreign investment 
is open up to 49%.
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The Government has finally 
announced Presidential 
Regulation No. 74/2017 
on Road Map e-Commerce 

year 2017-2019. This guideline is 
launched based on consideration 
that e-Commerce has a high 
economic potential for Indonesia 
and is a backbone for national 
economy. To optimize e-Commerce 
potential, the government considers 
necessary to accelerate e-Commerce 
development, start up, business 
expansion and logistic by setting an 
integrated e-Commerce road map. 

Therefore, based on above points, 
on July 21, 2017 President Joko 
Widodo signed the Presidential 
Regulation No. 74/2017 concerning 
Road Map e-Commerce. Presidential 
Regulation No. 74/2017 concerning 
Road Map e-Commerce, here 

referred to as SPNBE 2017-2019 is 
a document that provides guidelines 
and procedures on e-Commerce 
trade. 

The said roadmap 2017-2019 
addresses the following programs: a. 
financing, b. taxation, c. consumer 
protection, d. education and human 
resources, e. communication 
infrastructure, f. logistic, g. cyber 
security and forming a steering 
committee for the implementation of 
the road map. 

“e-Commerce road map 2017-
2019 function as: a. guideline for 
central and regional government to 
set regional policies and follow up 
plans for acceleration of e-Commerce 
according to their respective areas 
as stipulated in development plan; 
and b. guidance for stakeholders 
in implementing e-Commerce,” 
says article 3 paragraph 3 of the 
regulation.

In order to implement the 
e-Commerce road map 2017-2019, 

a committee will be formed 
and has duties such as: a. 
coordinating and synchronizing 
the implementation of 2017-
2019 e-Commerce road map; b. 
directing steps and policies to 
tackle problems and challenges 
of the e-Commerce road map 
2017-2019; c. monitoring and 
evaluating the implementation 

        e-Commerce is Launched

BANK ICT

123 4567 1977

ee

Presidential Regulation on 
Indonesia Road Map
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of e-Commerce road map 2017-
2019; d. revising e-Commerce 
road map 2017-2019 as required. 

The steering committee as 
referred to above consists of: 
a. Chairman: Coordinating 
Minister of Economic Affairs; b. 
Vice Chairman: Coordinating 
Minister of Political, Legal and 
Security Affairs; c. members: 1. 
Minister of Communications and 
Informatics; 2. Home Minister; 
3. Finance Minister; 4. Trade 
Minister; 5. Industry Minister; 6. 
Minister of Cooperatives, Small 
Medium Enterprises; 7. Minister 
of Justice and Human Rights; 
8. Minister of Education and 
Culture; 9. Minister of Research, 
Technology and Higher Education; 
10. Minister of Transportation; 
11. Minister of National 
Development Planning/Head of 
Bappenas; 12. Minister of State 
Owned Entreprises (BUMN); 13. 
Cabinet Secretary; 14. Head of 
Coordinating Board of Investment 
(BKPM); 15. Head of Creative 
Economy Agency (Bekraf); 

16. Head of Government 
Procurement of Goods and 
Service Board (LKPP); 17. Chief 
of Staff President; 18. Governor 
of Bank Indonesia; 19. Head of 
Board of Commissioner Financial 
Authority Services (OJK. The 
steering committee as referred 
to in Presidential Regulation 
is assisted by: a. Executor 
Team; and b. Prominent 
Correspondents. 

“Tasks, 
work 

procedures and members of 
Executor Team and Prominent 
Correspondents will be decided 
by Ministerial Regulation of 
Coordinating Minister of Economic 
Affairs as Chairman of steering 
committee,” says Article 5 
paragraph 2 of this Presidential 
Regulation. It also says, to assist 
the tasks of steering committee, 
executor team and prominent 
correspondents will be appointed 
by Coordinating Minister of 
Economic Affairs. The steering 
committee will work at Ministry of 
Economic Affairs and coordinated 
by Secretary of Coordinating 
Minister of Economic Affairs. 

In order to implement tasks 
of executor team, the Secretary 
of Coordinating Minister of 
Economic Affairs may recruit 
individual expert and/or business 
as required. “Such recruitment 
for budget year 2017 can be by 
direct appointment,” says Article 
6 paragraph 4 of the Presidential 
Regulation.

Steering Committee should 
report their duties to Mr. 
President every 6 (six) month 
or whenever necessary. All costs 
pertaining to steering committee, 
executor team, prominent 
correspondents and project 
management will be borne 
by: a. budget of Coordinating 
Ministry of Economic Affairs; 

and b. other legal funding 
according to prevailing laws. 
“This Presidential Regulation 
shall take effect on the date 
of enactment,” says Article 
11 of Presidential Regulation 
No. 74/2017, which has been 
enacted by Minister of Justice 
and Human Rights, Yasonna H. 
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Laoly on August 3, 2017.

Road Map
In the presidential regulation, it 

also says that e-Commerce road 
map 2017-2019 is inseparable 
part of the regulation. Road Map 
e-Commerce 2017-2019 consists 
of: Number; Program; Activities; 
Output; Completion Target; PIC; and 
relevant institutions. Point A.1. for 
example: the program is funding, 
activities included are: a. to improve 
access to microcredit program (KUR) 
by credit risk valuation adjusted with 
e-Commerce; and b. to optimize 
Bank/Non Bank Finance Industry 
(IKNB) as KUR distributor.

This program is expected to 
produce procedures and guidance 
on distribution of KUR comprising 
of credit valuation, document 
requirement, business feasibility 
assessment, which will be 
guaranteed by insurance 
company and loan terms 
adjusted to e-Commerce.

Target completion 
of the program is by 
October 2017, with 
PIC Coordinating 
Minister of Economic 
Affairs and involving 
Ministry of Finance, 
Ministry of Cooperatives 
and Small Medium 
Enterprises, Financial 
Services Authority (OJK) 
and Bank Indonesia. 
For B1, program to 
simplify taxation, with 
activity to simplify 
taxation procedures for 
e-Commerce business, 
whose turnover below Rp. 
4.8 billion/year, output expected is 
implementation of tax regulation 

for business whose turnover 
max  Rp. 4.8 billion/year, applies 
to e-Commerce business whose 
turnover below Rp. 4.8 billion/year. 

The regulation for above tax 
simplification is expected to be 
launched in December 2017, Minister 
of Finance would be PIC for the 
program and involving Ministry of 
Cooperatives and Small Medium 
Enterprises, Ministry of Trade and 
Creative Economy Agency (Bekraf).

Item C.1, arranging regulation on 
e-Commerce, activity includes to 
complete Government Regulation Bill 
on e-Commerce, output, Government 
Regulation on e-Commerce and is 
expected to complete in October 
2017. PIC for the program is Minister 
of Trade, involving Coordinating 
Ministry of Economic Affairs, Ministry 
of Justice & Human Rights and 
Ministry of State Secretary.

On National Payment 
Gateway program, the 

activity includes to 
gradually develop 
NPG, which 
can improve 
e-Commerce 
payment. 

The 
development of 
National Payment 

Gateway is 
expected to produce 

a payment system 
that accommodates 

e-Commerce and 
completes in October 
2017. PIC for the program 
is Minister of Finance 

involving Government 
Procurement of 
Goods and Service 

Board (LKPP) and Bank 
Indonesia.
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The Ministry of 
Communications 
and Informatics 
(Kemkominfo) 

assessed control over 
negative content through 
socialization and education or 
technology has given positive 
result. Response of social 
media provider exceeds 55% 
since 2016. However, negative 
contents on hoax, radicalism 
and hate speech are still 
spreading through social 
media. 

Kemkominfo says report on 
negative content until 21 July 
2017 is decreasing. Contents 
related to ethnicity, religion 
and race (SARA) and hate 
speech are still high compared 
to porn, hoax, gambling and 
radicalism/terrorism.

SARA related contents 
reached their peak in January 

CONTROL 
OVER 
NEGATIVE 
CONTENT

Government Claims
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2017 with 5,142 cases, coincided 
with Jakarta gubernatorial election 
and decreased to 94 cases in July 
2017. It went up again, to about 
1,000 cases in April/May 2017, at 
time of 2nd round of gubernatorial 
election.

Second highest reported 
cases are hoax and fake news. 
Reaching its peak during Jakarta 
gubernatorial election in January 
2017 with 5,070 cases and keep 
decreasing to 48 cases. 

Porn related content also 
decrease from thousands to 
hundreds cases in July. 

Many persuasive and firm steps 
against social media providers 
have produced response rate of 
approximately 55%. More than half 
of reported contents were taken 
down or blocked.

Among five biggest social media 
providers in Indonesia, Telegram is 
the highest with 93.3% response 
to block negative contents on their 
application. However, they reacted 
only after Kemkominfo blocked 
their application on July 14th. 

Instagram, Facebook and 
Youtube were responsive with 
55%, Twitter responsive rate at 
22.5%. Kemkominfo, however, 
said to analyze whether public 
reports on these negative contents 
are related to negative contents 
circulating at internet.



INTERNET

Ministry of 
Transportation 
provides new 
service in applying 

transportation permit. 
Public can now apply 
online. “All this time, the 
process takes too long,” said 
Minister of Transportation, 
Budi Karya Sumadi, in 
Jakarta. By applying online, 
transportation operator 
can register anywhere 
and at anytime. Ministry 
of Transportation keeps 
improving transportation 
system to stay competitive 
with other countries, so we 

don’t lag. “Our government 
should have a secure and 
comfortable system”. 

Meanwhile, Head of the 
Greater Jakarta Transportation 
Agency (BPTJ), Bambang 
Prihartono hopes online 
system can accelerate the 
process application and can 
provide best service to public. 
“We are ready to enter digital 
world, to be easier and more 
efficient”. 

He reassured that 
transportation system must 
be improved so Indonesia 
will not fall behind other 
countries.

Transportation 
Permit can now be

applied Online
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Video Digital Advertisement 
Encourages Automotive 

Industry Engagement

Indonesia’s automotive industry 
has become an important pillar 
in our manufacturing sector, 
with many global automotive 

opening their manufactures 
in Indonesia to increase their 
production capacity for local 
market. Although car sales during 
2015-2016 was pretty stable, one 
of local non-profit organization, 
The Association of Indonesian 
Automotive Manufacturers 
(GAIKINDO) predicts car sales in 
Indonesia will total up to 2 million 
vehicles in 2020 and 3 million 
vehicles by 2025, and will replace 
Thailand as the biggest automotive 
centre in South East Asia.

Automotive industry has become 
a legend in its advertisement 
judging from innovation, creativity 
and distribution. From automotive 
manufacturer advertisement 
with its high production, until 
advertisement from dealer 

association which is easily 
recognized in their local market 
and bring potential buyers to visit 
the showrooms.

Automotive advertisement drives 
everything from branding until 
direct response, with high record 
of success. Since early 1900, 
automotive companies have taken 
advantage of advertisement to 
support their business expansion. 
Even a century after, they are 
still leading the revolution in the 
advertisement, which is currently 
equipped with digital advertising 
and more specifically, video digital.

The power of video digital, 
pictures, sound, and movement 
are very strong, add to that, the 
shift of media consumption from 
traditionally, a living room show, 
to mobile on the go. The brands 
are now connected to on the 
go consumers and provide the 
contents directly for them. 
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Indonesia Automotive Manufacturer 

Challenge in Digital Era

Vehicle in automotive 
advertising is still 
looking promising for 
the next 5 years with 

the highest growth contributed 
by Low Cost Green Car (LCGC) 
segment with 8.1% growth until 
2020.

This growth is a clear picture 
of how LCGC and SUV have 
successfully found the limit of 
their consumers who need small 
and energetic, easy to ride 
vehicle in city area. LCGC was 
previously intended as a four 
wheel option for low income 
public, manufacturers also 
offer extra features for LCGC 
making them attractive for the 
buyers including professionals of 
millennial generation.

Thus, automotive 
manufacturer face the challenge 
where millennials cannot 
tolerate the car sales process 
that takes up to 4 hours at a 
dealer shop. More careful from 
previous generation, millennials 
will do their own research 

ahead, observe public opinion 
on the vehicle and have an 
emotional attachment for a 
certain brand. Nowadays, the 
car buyers have done their 
online research before stepping 
into a dealer shop.

One of the biggest challenges 
dealt by car dealer association is 
to benefit from digital platform 
to move consumer behavior, with 
end target to increase offline 
visit to showroom to purchase 
the car. Connecting the dots 
from online video ad to real 
activity is always a challenge for 
the advertisers. These sellers 
must count their ad result and 
trace the online and offline Key 
Performance Indicator (KPI) 
such as website visits, online 
inventory searches, dealership 
visits, service department visits 
and lastly sales number as main 
goal. 

Ade Parulian Sitorus, Demand 
Facilitation Director SpotX for 
Indonesia explained on how 
to tackle this situation, “Video 
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digital, especially pre-roll 
and multi screen mobility is a 
great opportunity and profit 
for automotive industry and its 
getting more and more used. 
Automotive advertisers must 
connect to their on the go 
consumers and directly show 
their ad content”. 

Further, he highlights four 
other opportunities that 
should be used by Indonesia 
automotive industry in setting 
their marketing strategy. First, 
engaging consumers on Every 
Screen where multi screen 
environment offer opportunity 
to connect video content to on 
the move consumers and sew 
up video message to all screen 
because it  may connect video 
to screen that is often seen 
by the customers, as well as 
determining audience target to 
ensure that content is relevantly 
distributed to respective 
audience. 

Then, interactivity and 
engagement, which is digital 
video that brings interaction to 
a unique level, creates a strong 
relationship compared to other 
media. Digital video is able to 
deliver high quality video to 
attract consumer’s attention, 
especially when they hold the 
video in their own hand. 

For measuring performance, 
purchase process that currently 
is popular has removed 
most trips to online 
domain, 

particularly during research. It 
enables automotive advertisers 
to measure their digital ad 
performance with new ways, 
than just tracing number of 
clicks. 

Potential buyers will gather 
most information and no doubt, 
video content is and important 
part of that information. High 
definition and attractive video 
enables users to know more on 
their dream car, and become 
an important aspect in their 
decision making. More than 
behavioral targeting, digital 
advertisers can target their 
audience by geography up to 
code post of that audience.

To put it in a summary, SpotX 
has launched whitepaper, 
that focus on opportunity 
and challenges dealt by 
global automotive sector, 
as well as information and 
understanding on how to use 
digital video to shape consumer 
involvement better with their 
consumers in the right time 
and moment. While more 
and more Indonesians spend 
time watching various video 
contents, it is time for market 
and advertisers to involve 
further with automotive product 
buyers through digital 
platform.
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Social Media should be 
Productive and Brings 
Good Impact for Public

People's Consultative Assembly (MPR)’s 
Secretary General: 

During the last few months, post Jakarta 
gubernatorial election, Indonesian 
people are faced with issues related 
to differences. Strong arguments and 

debates at social media among political elites 
and public at local warungs discussing on SARA, 
which is not supposed to be talked about at this 
point and time.

Many society elements worry this matter to 
widen, metamorphose and divide the nation, 
which was strongly founded by Indonesia’s 
founding fathers.

People's Consultative Assembly (MPR)’ 
Secretary General, Ma’ruf Cahyono remarks 
that differences should not be made an issue. 
Indonesian people are heterogenic and this is 
what forms the nation. Being heterogenic is our 
nation’s wealth and is an inseparable part from 
Indonesia’s history. 

 “Intolerance, radicalism, must be triggered 
by certain factors such as some people’s 
point of view on disparity and inequality,” he 
conveyed when talking with Commissary Yoyok 
Subagio, from Police College (PTIK), in his office, 
Nusantara III Building, MPR/DPR/DPD Complex, 
Senayan, Jakarta. 

34 No. 59 September 2017Majalah I  TC



INTERNET

better have positive campaigns to 
bring positive impact on people”. 

Again, social media can be contra 
productive if not used well. And it 
is such an unfortunate thing, while 
Indonesia is developing in many ways, 
including character. 

“It’s time for an instrument to be 
a bridge between the state and the 
people with the right policy. In MPR, 
we call it Four Pillars,” he added.

At the same time, Ma’ruf also talked 
about ITE Law. It’s a good effort 
from the government, on technology 
management, although it still lacks. 

“However, I think, we can still 
improve it. So far, it works, for 
example, to catch terrorists, it 
seems effective. If there’s a system, 
legislation, which is not yet perfect, of 
course we should adjust and change 
it.” 

The perception on differences should be 
harmonized, our differences is not a matter of 
right and wrong. It’s natural and must be mutually 
understood that it is a normal thing in community 
life.

On the other hand, Ma’ruf Cahyono also noticed 
how social media is free and able to influence any 
kind of event that is currently happening. 

“Social media has become a public instrument 
and state instrument to ‘engineer’ the state’s goal. 
Our goal is ideological and regulative and social 
media should be a bridge to create a condition 
according to our nation’s ideology and constitution”. 

Ma’ruf reassured, social media should be 
productive and not contra productive. It can help 
our country’s effort to create a condition whose 
orientation is public welfare. 

“Social media short impact and long impact is 
exceptional, it can hamper the nation’s activities if 
the news is unclear and it can form people mindset. 
Young generation is one vulnerable element to be 
influenced and their behavior shows it. Social media 
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GALLERY

T elecommunications and 
Informatics Funding Provision 
Management Agency (BP3TI) 
Ministry of Communication and 

Informatics won the award in Contact 
Center World (CCW) 2017 Regional Asia 
Pacific in Kinabalu, Sabah, Malaysia. 
Bronze #3 Medal for Best Project Manager 
category was given for Single Number 
Emergency Call 112, which has been in 
operation since 2016. 

“This is the first international event that 
we join. This award is a high appreciation 
to our organization and all parties who 
have worked hard to make 112 happen 
in Indonesia,” said Director Infrastructure 
BP3TI, Dhia Anugrah F, who receives the 
award, representing BP3TI. 

112 Call Center 
Receives 
International 
Award

According to him, 
CCW 2017 is not just a 
competition to find the 
best. It is also a forum 
to exchange views and 
information on managing 
and developing contact 
center to provide best 
service for beneficiaries. 
“It is also a strategic tool 
to support organization’s 
target. This award becomes 
our motivation, for us to 
work even harder for every 
program”.

In Indonesia, 112 call 
center has been in operation 
since 2016. It operates in 
10 Indonesian cities: Batam, 
Tangerang, Depok, Bogor, 
Bandung, Solo, Denpasar, 
Mataram, Balikpapan and 
Makassar. “Jakarta and 
Surabaya, have separately 
and independently 
implemented 112,” he 
added.

CCW competition had 35 
performance categories and 
world top companies. It is 
divided in three regions: 
Europe, Asia Pacific and 
America. Top three winners 
in regional, will enter world 
final in London on 23-27 
October 2017.
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PT Rajawali Nusantara Indonesia 
(Persero) (RNI) invites PT Bank 
Negara Indonesia (Persero) 
Tbk (BNI) as bank provider 

for “BUMN ID Card” for all PT RNI 
employees. This collaboration is not 
just for BUMN ID Card, but also for 
payment and managing employees’ 
allowance and consumer credit 
facility as well. 

This collaboration was marked 
by an MoU signing on BUMN ID 
card provision, payment and 
management of employees’ 
allowance and consumer credit 
facility for RNI employees, by 
International Institution & Banking 
Transactional Director BNI, Adi 

GALLERY

RNI Collaborates with BNI to Launch Smart 
ID Card State Owned Enterprise (BUMN) for 
Every Need

Sulistyowati with RNI President 
Director, Didik Prasetyo, in RNI 
Building, Jakarta.

According to Adi Sulistyowati, 
the cooperation between RNI 
and BNI has been sustainable 
and mutually beneficial. With this 
BUMN ID Card, both parties hope 
it becomes an opening to an even 
broader cooperation.

“We can maximize our 
collaboration for, among others, 
Supply Chain Financing, Bank 
Guarantee, and Export Import 
Transaction,” added Adi. 

On this collaboration, BNI is 
ready to provide bank financial 
solution, upstream to downstream, 
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Telephone density 
program KPU/USO 
was carried out by 
reinforcing the supply 

and demand sides so ICT 
construction does not only 
cover telecommunication 
infrastructure but also 
empowering ICT. This is 
important to improve society 
literation to benefit ICT as 

for RNI Group all over the country. 
It marks a step to also improve 
Indonesia’s food sustainability, 
which is a government’s program. 
This includes funding distribution to 
RNI business units. Currently, BNI 
prepares a funding of Rp. 1.3 trillion 
to RNI. 

Meanwhile, Didik Prasetyo 
conveyed this collaboration 
is a real synergy of BUMN in 
supporting economic growth and 
strengthening business portfolio 
of both companies, particularly for 
financial, e-Commerce and digital 
platform. This collaboration helps 

RNI to provide financial services to 
their employees. 

BUMN ID Card is multifunction. 
Other than being an employee 
card, it serves also as e-money. 
The card is integrated into BNI 
system, supporting transactions/
payment for Trans Jakarta, trains 
(KRL), automatic toll gate and BNI 
e-money. 

“This is part of our effort to 
support government program 
in minimizing cash transaction. 
Government, through Bank 
Indonesia, is actively campaigning 
for using less cash” he said.

Telecommunications and Informatics 
Funding Provision Management Agency 

main support for economic 
activities and productivity. 
This function also complies 
with the spirit of Nawa 
Cita, which is to develop 
Indonesia from the outskirt 
and empowering the regions 
and villages for Unitary State 
of the Republic of Indonesia 
(NKRI).

Since 2006, fund 

Give Awards to Supporting 
Partners Program KPU/USO

(BP3TI)
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management from 
contribution of 
telecommunication providers, 
gained from the company’s 
gross income, is done by 
Ministry of Communication 
and Informatics through 
Public Service Agency (BLU), 
who is now dubbed Fund 
Provider and Manager Agency 
for Telecommunications and 
Informatics (BPPPTI). 

The success of program 
KSU/USO is a synergy 
between Indonesian public 
as customers and facilitate 
telecommunication provider 
and development corridor 
by government, which is felt 
by the public in USO priority 
regions.

As a token of appreciation 
for the success KPU/
USO program, Ministry 
of Communications and 
Informatics on July 25, 2017 
held an appreciation night 
and award for KPU/USO 
supporting partners, who 
continuously support the 
success of telecommunication 

and informatics construction 
through KPU/USO program.

Special award was 
given to Koesmarihati 
for lifetime achievement 
category for her 40 year 
contribution in Indonesia’s 
telecommunications. At the 
same time, the Minister 
of Communication and 
Informatics also gave 
awards to leading banks 
that helped managing 
KSU/USO fund, i.e.: Bank 
BNI, Bank Mandiri, Bank 
BRI, Bank BTN and Bank 
Bukopin. 

In this forum, Anang 
Latif, President Director 
of BPPPTI hopes that 
through appreciation to 
all supporting partners, 
all relevant entities taking 
part in KPU/USO program 
will synergize to improve 
accountability, effectiveness 
and program quality, as 
well as to optimize revenue 
from State Revenue Non 
Tax (PNBP) to be distributed 
optimally for public interest. 

339No. 59 September 2017Majalah I  TC



GADGET REVIEW

Besides improving the standard 
of ultra thin laptop or gaming 
laptop, ASUS  also improving 
their mainstream laptop series. 

Previously, mainstream laptop means 
the usual standard laptop, big in 
size, thick and weighs heavy, now 
ASUS reforms all of it in VivoBook 14 
A405UQ. 

It is a pioneer for ASUS VivoBook, the 
enhanced mainstream laptop line, ASUS 
VivoBook 14 A405 offers a sophisticated 
performance in thin, light size and 
elegant design. 

“VivoBook series are meant to change 
users’ perception that mainstream 
laptop has an okay performance and 
regular look,” said Galip Fu, ASUS 
Indonesia Country Marketing Manager. 

Mainstream Laptop, 
Now Thinner and 
More Powerful

ASUS VivoBook 14 A405,
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GADGET REVIEW

“Pioneering the latest VivoBook 
series in 2017, ASUS VivoBook 
14 A405 makes its users proud in 
carrying it everywhere they go,” he 
promoted. 

In futuristic dark grey, ASUS 
VivoBook 14 A405, is empowered by 
the 7th generation Intel Core i5, e.g. 
Core i5-7200U processor (3M Cache, 
2.5 GHz up to 3.10 GHz), Nvidia 
GeForce 940MX 2GB graphic and 
RAM DDR4 2133MHz 4GB. 

Combination of fast processor, 
powerful graphic for 3D application 
and RAM, which can be expanded 
up to 12GB, makes this laptop very 
useful for daily use. 

Stylish Look and Easy to 
Carry 

“ASUS VivoBook 14 A405 are 
meant for users with on the go 
lifestyle with metal material on the 
laptop cover. Weighs under 1.45 kg 
and thickness under 1.875cm, it’s 

very easy to 
carry it when 
travelling,” 
Galip added. 
“ASUS VivoBook 
14 A405 is 
thinner and 
lighter than 
before. Its size 
and dimension 
are closer to 
ultrabook”.

For a more 
compact 
design, ASUS 
use NanoEdge 
Display with 

Ultra narrow Bezel 
technology. It can minimize 

the bezel around 14 inch monitor 
screen into under 7.8 mm. So 
the screen to body ratio or laptop 
display gets 78% from all laptop 
body look. “In other words, 14inch 
screen ASUS VivoBook 14 A405 that 
has 1366x768 HD resolutions can 
be packed into a body of a laptop, 
usually marketed for 13 inch screen”. 
“It completes the stylish design 
offered to ease users when they 
work, anywhere”. 

Sophisticated Multimedia 
and Extraordinary Audio 
Visual

Although being a mainstream 
laptop, ASUS is serious in providing 
multimedia features in this laptop 
that has Endless OS. Users will get 
amazing audio and video facilities. 

For its display, ASUS VivoBook 
14 A405 uses IPS screen type that 
offers 178o wide view technology 
and 100% sRGB. Meaning, seeing 
it from any angle, the display and 
colors on screen stay sharp and bold 
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without no quality decrease. It is the 
right solution for users who often go 
out with their friends or partners. 

To maximize the visual experience, 
ASUS also insert Splendid technology 

Spesifikasi 
CPU Intel® Core™ i5-7200U   
 Processor (3M Cache,   
 2.5GHz up to 3.10 GHz)
Operating Endless OS 

System 

Memory 4GB DDR4 2133 MHz RAM  
 onboard, 1 x SO-DIMM   
 socket for expansion
Storage 1TB 5400RPM SATA HDD
Display 14.0″ 1366×768 (16:9) Anti- 
 Glare HD with 45% NTSC  
 LED backlit panel
Graphics NVIDIA GeForce 940MX,  
 with 2GB GDDR3 VRAM
Input/Output 1 x Audio jack, 1x RJ45   
 LAN, 1 x Type A USB3.1, 
 1 x Type-C USB3.0, 2x USB  
 2.0 ports, 1 x SD card   
 reader, 1 x HDMI
Keyboard Chiclet Keyboard
Camera VGA Web Camera
Connectivity Integrated 802.11 AC,   
 Bluetooth V4.2
Audio ASUS SonicMaster   
 Technology, Built-in Stereo 
 2W speakers and   
 microphone
Battery 3 Cells 42 Whrs Battery
Dimension 326.4 x 225.5 x 18.75   
 ~20.15 mm (WxDxH)
Weight < 1.45Kg with Battery
Colors Dark Grey
Price Rp8.199.000
Warranty 2 tahun garansi global

GADGET REVIEW

on its screen. “ASUS Splendid 
combines display correction in 
hardware and software tuning to 
ensure the colors are projected 
accurately and consistently,” added 
Galip.

 “For configuration easiness, 
ASUS Splendid has four modes 
with just one click to display 
various contents”. 

For users who spend long time 
staring into their laptop screen, 
ASUS also provided Eye Care 
feature. This feature minimize 
eyes tiredness and reduces blue 
light up to 30%. If watching video, 
there’s a Tru2Life feature that can 
increase contrast up to 150% to 
enable seeing a certain part of the 
video. 

For its audio, ASUS Golden Ear 
team develops VivoBook to comply 
with SonicMaster certification 
and output audio produced has a 
broader frequency. Clear vocal, 
treble and a deeper bass. It also 
has an Audio Wizard application 
so the users can customize audio 
for many purposes, music, film, or 
game. 

In Indonesia, this mainstream 
laptop with sophisticated 
performance, compact design, 
light weight and great audio-
video feature is retailed at Rp. 
8,199,000. 
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